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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

CM promises ₹100 cr. initial capital if KMF starts own bank 
SEPTEMBER 30, 2021 11:05 IST 

https://www.thehindu.com/news/national/karnataka/cm-promises-100-cr-initial-capital-if-kmf-starts-own-

bank/article36744233.ece 

uggesting that the Karnataka Milk Feder-

ation (KMF) should start its own coopera-

tive sector bank for milk producers, Chief 

Minister Basavaraj Bommai on Wednesday an-

nounced that the State government will provide 

the initial capital of ₹100 crore if it comes up 

with a proposal. 

“You have a revenue model and if you choose 

to open a bank, you will get investment,” Mr. 

Bommai told KMF directors at a function here, 

where he inaugurated 10 infrastructure created 

by KMF, and launched new milk products. “By 

launching a bank, KMF will not be dependent on 

doles or financial assistance from the State gov-

ernment. To handhold KMF, the government 

will commit ₹100 crore as initial investment to 

the bank,” he added. 

His comments came after KMF chairman Bala-

chandra Jarkiholi requested the government 

among others to increase financial assistance to 

farmers from the current ₹5 a litre, increase in 

price of milk, and restarting of financial assis-

tance of 20 paise per litre of milk to about 

40,000 testers, helpers, and secretaries working 

at village-level milk societies. Mr. Jarkiholi also 

requested government permission to turn to so-

lar power in the district milk unions, and stated 

that about ₹30 crore could be saved annually 

from the current power bill of about ₹110 crore 

if solar power is adopted. 

Assuring the KMF that the milk societies em-

ployees, who are crucial in milk collection, will 

be given 20 paise per litre to restart the incen-

tive, Mr. Bommai asked: “Why should the State 

government give that money? To restart the in-

centive, we will set aside ₹50 crore in the 

Budget. But after that, it is your responsibility to 

continue the payment,” he said. 

Setting a target of procuring 100 lakh kg of milk 

in the next flush season from the current high 

of 91.2 lakh kg, the Chief Minister also said that 

the market should be expanded to meet in-

creasing procurement. “If milk from Andhra Pra-

desh and Maharashtra can come to Karnataka, 

why cannot the market be expanded. You 

should be aggressive in marketing because you 

have good products,” he said. 

The chief minister also said that the successful 

model of milk farmers in South Karnataka 

should be replicated in the North. "Water and 

greenery, the two ingredient for a successful 

milk farming , is in abundance in Krishna basin. 

Representatives from North Karnataka should 

replicate the South Karnataka model." The co-

operative sector does not require 'cooperative 

capitalist' who grows at the cost of cooperative 

organisation. 

Currently, the the 46-year-old KMF reports an 

annual turnover of about ₹17,000 crore and 

milk procurement has peaked to about 91.2 

lakh kg a day from its 25 lakh farmers. With 

over 150 milk products under its fold, the feder-

ation has also exported ₹300 crore-worth prod-

ucts to about 50 countries. It also supplied over 

77 lakh litres of UHT milk to the Indian military 

annually. 

Earlier, Mr. Jharkiholi also urged the Govern-

ment to receive the milk supplied under 

Ksheera Bhagya in UHT or flexi packs since it 

would enable the KMF to supply fresh milk to 

children. Currently, the KMF supplies milk pow-

der that is converted to milk. About seven lakh 

litres of milk is supplied under Ksheera Bhagya. 

Mr. Jharkiholi said that if more than 25 lakh li-

tres have to be converted to milk powder, then 

the KMF has to turn towards private sector, and 
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fresh milk supply would prevent this. "As it is 

KMF is supplying 1.5 crore litres of UHT milk to 

Andhra Pradesh and Telangana. 

 

 

 

Bangalore Milk Union seeks ₹5 per litre hike 
SEPTEMBER 30, 2021 11:05 IST 

https://www.thehindu.com/news/national/karnataka/bangalore-milk-union-seeks-5-per-litre-hike/arti-

cle36744229.ece?__cf_chl_captcha_tk__=pmd_7gWpRCgwSTnfgl67tU_dwqXRqNTGo0s0tszcl85EbXI-1633080786-

0-gqNtZGzNAyWjcnBszQil 

t a time when economically-weaker 

sections in the State are reeling under 

price rise of essential commodities, the 

State government is under intense pressure 

from the district milk unions to allow them to 

hike the price of milk and milk products. 

The Bangalore Milk Union has sought a hike by 

₹5 per litre to overcome a steep increase in in-

put cost for dairy farming. 

On Wednesday, KMF chairman Balachandra 

Jarkiholi urged Chief Minister Basavaraj Bommai 

to increase the price of milk. “Karnataka at 

₹37/₹38 a litre has the cheapest milk rate in the 

country. The price of all other commodities 

have increased,” he pointed out. 

The Chief Minister, however, refused to give 

any concrete assurances. “The issue of milk 

price hike has come to my notice. But I will not 

give any assurances here,” he added. 

Meanwhile, Bangalore Milk Union president 

Narasimhamurthy, in a memorandum submit-

ted to Animal Husbandry Minister Prabhu 

Chavan, sought milk price hike citing fuel price 

hike had led to an increase by 30% to 40% of 

milk production cost. Providing an example of 

Bamul, he said of the 20 lakh kg procured from 

farmers, 10 to 12 kg goes into milk and curd 

sale. 

“The rest have to be converted to milk powder. 

The COVID-19 situation has brought down the 

demand for milk products. Bamul alone has re-

ported loss to a tune of ₹95 crore by the end of 

August,” he said. 

He urged the Minister to allow unions to hike 

the price by ₹5 a litre immediately so that farm-

ers and milk unions don’t suffer further losses. 

‘Maintain goshalas’ 

Mr. Bommai asked KMF to look after cows that 

have been brought to goshalas across the State 

after the Anti-Cow Slaughter Act has come into 

force. 

“Protection of cow even after it stops yielding is 

very important. It is our moral responsibility. 

The government will construct a goshala in 

every district. The capital investment will be 

made by the government and the KMF can 

manage the cows with feed and medicine, 

among other things. It should be done on no 

loss and no profit basis,” the Chief Minister said. 

Earlier, Animal Husbandry Minister Prabhu Bha-

van also urged the KMF to contribute towards 

maintenance of goshalas. “KMF should set aside 

funds to look after goshalas in every district,” 

he said. There could be about 6,000 to 7,000 

cows in the goshalas. “Give ₹10 crore for cow 

protection,” he said. 
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Stellapps and Airtel Payments Bank offer banking services to dairy farmers 
SEP 29, 2021 

https://dairynews7x7.com/stellapps-and-airtel-payments-bank-offer-banking-services-to-dairy-farmers/ 

 
tellapps, a leading dairy-tech startup, has 

joined hands with Airtel Payments Bank 

to enable cashless payment transfers to 

small dairy farmers and contribute to digital fi-

nancial inclusion in the country.   

Stellapps offers holistic financial management 

programs across the dairy value chain, with spe-

cial programs designed to improve financial in-

clusion for dairy farmers through its mooPay 

FinTech Platform. Stellapps has been closely 

working with dairies and their milk collection 

centers to enable direct payments to the bank 

account of the dairy farmers. However, a signifi-

cant challenge for farmers has been the long 

travel to reach the nearest ATM or bank branch 

for withdrawing the payments.  

Airtel Payments Bank will now onboard the new 

partner milk collection centers of Stellapps as 

banking points. With milk collection centers op-

erating as a banking point, farmers and other 

residents in the neighborhood will no longer 

have to travel long distances. Through these 

banking points, they will be able to open a bank 

account, withdraw and deposit cash, earn inter-

est on savings, access Aadhaar Enabled Pay-

ments, get government pension schemes, and 

make bill payments. 

Onboarding of the centers as banking points will 

happen in a phased manner. Through this col-

laboration, both entities aim to provide easy ac-

cess to formal banking services to over one mil-

lion small dairy farmers from around the coun-

try.  

The partner ecosystem has been piloted in Ut-

tar Pradesh (Varanasi & Kanpur) and Madhya 

Pradesh (Gwalior). Over 120 milk collection cen-

ters are now also operating as Banking Points.  

mooPay enabled milk collection centers not 

only enable FinTech and value-added service 

delivery to farmers but also enable access to a 

wide range of ecosystem partnerships to assist 

in farm improvement, animal health care, and 

nutrition services that help them improve ani-

mal productivity, quality of milk, and thus in-

come. 

Speaking on the partnership, Rahul Mallick, CEO 

– Stellapps FinTech and Value Added Services 

says, “We are very excited to partner with Airtel 

Payments Bank as it will strengthen our own 

service offering, help over one million dairy 

farmers with their banking needs and drive fi-

nancial inclusion in the rural economy. Effec-

tively financial inclusion and prosperity goes 

hand in hand. Stellapps through its network and 

partner dairies is enabling payments, credit and 

insurance directly to farmers and Airtel Pay-

ments Bank’s assistance will provide products 

and services that have the potential to further 

increase farmer productivity and provide finan-

cial opportunities for them to further innovate 

and prosper. ” 

Mr. Ganesh Ananthanarayanan, Chief Operating 

Officer, Airtel Payments Bank, said, “We are de-

lighted to partner with Stellapps to enable cash-

less payment transfers for the small dairy farm-

ers. Direct payments help farmers to be finan-

cially independent. Our unique and extensive 
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distribution network allows us to offer the ben-

efits of formal banking to these farmers. The ini-

tial success of this initiative has encouraged us 

to expand it nationally. This is in line with our 

stated philosophy of financial inclusion for all.” 

About Stellapps 

Stellapps is a farm to consumer dairy digitiza-

tion service provider, improving productivity, 

quality and ensuring end-to-end traceability 

across the dairy supply chain. It leverages ad-

vanced analytics and artificial intelligence 

through its full-stack IoT platform to enable 

dairy ecosystem partnerships with financial & 

insurance institutions, veterinary services, cattle 

nutrition providers etc. to drive significant value 

for smallholder farmers and all stakeholders in 

the dairy value chain. Through its customer-

base which includes all major private & co-oper-

ative dairies, Stellapps currently digitizes over 

13 million litres of milk worth USD 3.4 million 

each day and directly impacts 2.7 million dairy 

farmers in over 35,000 Indian villages across In-

dia. 

About Airtel Payments Bank 

Airtel Payments Bank is India’s first Payments 

Bank that launched in January 2017, now boasts 

of over 55 million engaged users and over 

500,000 banking points across the country. In 

addition to having a presence in all 29 states of 

India, Airtel Payments Bank also has an app for 

Android and iOS users to make banking easier 

for its rural and urban customers. Airtel Pay-

ments Bank aims to take digital banking services 

to the doorstep of every Indian, particularly in 

unbanked rural areas, and contribute to the 

Government’s vision of Digital India and Finan-

cial Inclusion. 

Disclaimer: Bharti Airtel Limited is proposing, 

subject to receipt of requisite approvals, market 

conditions and other considerations, a rights is-

sue of its Equity Shares, and intends to file a let-

ter of offer with the Securities and Exchange 

Board of India, BSE Limited and National Stock 

Exchange of India Limited.  

These materials are not for distribution, directly 

or indirectly, in or into the United States (in-

cluding its territories and possessions, any State 

of the United States and the District of Colum-

bia). These materials do not constitute or form 

a part of any offer or solicitation to purchase or 

subscribe for securities in the United States. 

Any Equity Shares mentioned herein have not 

been, and will not be, registered under the 

United States Securities Act of 1933 (the “Secu-

rities Act”). 

The Equity Shares may not be offered or sold in 

the United States except pursuant to an exemp-

tion from the registration requirements of the 

Securities Act. There will be no public offer of 

securities in the United States. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Agriculture minister Narendra Tomar launched Amul’ honey 
SEP 29, 2021 

https://dairynews7x7.com/agriculture-minister-narendra-tomar-launched-amul-honey/ 

 
rom utterly butterly, the saga now 

moves to sweetly, honnily delicious. Per-

haps! Because Amul Honey is here now. 

Union Minister for Agriculture and Farmers’ 

Welfare Narendra Singh Tomar on Tuesday, 

September 28, launched Amul Honey – a prod-

uct of Gujarat Cooperative Milk Marketing Fed-

eration Ltd. (GCMMF) under active cooperation 

with National Bee Board (NBB). 

Addressing the virtual event, the agriculture 

minister emphasised the importance of Na-

tional Beekeeping and Honey Mission (NBHM) 

in increasing income of small farmers. This, he 

added, is being implemented in the country for 

doubling income of farmers and beekeepers 

through beekeeping with the budgetary alloca-

tion of Rs. 500 crores. 

S. Sodhi, Managing Director, GCMMF, men-

tioned that dairy cooperatives and their infra-

structural facilities can be simultaneously used 

for honey production through their established 

set up of 84 dairy plants over all the country. 

Tomar added that there are 86% small farmers 

in the country. In order to increase the income 

of these small farmers, it is necessary to con-

nect them with other dimensions of agriculture 

like beekeeping. 

The minister also said that Prime Minister Nar-

endra Modi had expressed his desire for a 

sweet revolution on the soil of Gujarat and to-

day, by launching Amul Honey, India has started 

the journey towards fulfilling his dream. 

“It should be our constant effort that the quality 

of our honey products should also meet the 

global standards as there are lots of export op-

portunities in this sector,” the agriculture minis-

ter added. 

He expressed that quality of honey is a major 

concern in the country for which five large scale 

regional Honey Testing Labs and 100 Mini 

Honey Testing Labs are being set up all over the 

country. 

The minister assured beekeepers and farmers 

of the country that the government will provide 

all necessary support for promotion and devel-

opment of beekeeping in the country. 

Appreciating efforts made by GCMMF, Tomar 

said that Amul has not only set up a milestone 

in the direction of the White Revolution but it 

also expanded in the milk processing sector and 

established itself as a global brand. 

Beside this, Amul also provides employment op-

portunities to marginal farmers and significantly 

contributes to overall progress of the country in 

dairy sector. The minister also assured GCMMF 

that the Agriculture Ministry will look into the 

proposal for establishing a testing lab in Guja-

rat. 
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Also present in the launch was Union Minister 

for Animal Husbandry, Fisheries and Dairying 

Parshottam Rupala. He congratulated GCMMF 

on launching its honey product. 

He also expressed happiness that Amul Honey is 

being launched after testing it as per the global 

standard. He said promoting beekeeping and 

selling honey through cooperatives will give a 

boost to the rural economy. He also encouraged 

farmers and beekeepers that along with honey, 

they can also produce additional by products of 

beekeeping like bee wax, pollen, royal jelly, as 

these products have high demand and better 

prices in Indian and international market. 

According to Sanjay Agarwal, Secretary (A&FW) 

after implementation of NBHM, the whole sce-

nario of beekeeping in the country has changed 

and thrust is being given on assuring quality of 

honey, aggregation of beekeepers, providing in-

frastructural facilities including honey testing 

labs, Madhukranti portal to stop adulteration in 

honey production. 

Union Ministers of State for Agriculture and 

Farmers’ Welfare Kailash Choudhary and 

Shobha Karandlaje, with Secretary, Department 

of Animal Husbandry Atul Chaturvedi along with 

senior officials of the MoAF and MoAHFD were 

present at the occasion. 

 

 

Y S Jagan Mohan Reddy wants dairies to hike milk procurement price 
SEP 29, 2021 

https://dairynews7x7.com/y-s-jagan-mohan-reddy-wants-dairies-to-hike-milk-procurement-price/ 

 
hief Minister Y.S. Jagan Mohan Reddy 

has said that dairy farmers are earning 

₹5 to ₹15 more per litre after Amul 

Dairy has entered the market and wanted dair-

ies across the State to increase the price of milk 

procured from farmers. 

During a review meeting on Jagananna Palavell-

uva scheme and the Fisheries Department, the 

Chief Minister said that some vested interests 

had destroyed the cooperative sector dairies for 

their self interest. He said conditions were cre-

ated for most of the cooperative dairies to not 

function properly to benefit Heritage Dairy. 

“I am happy that sustainable development of 

women has been made possible after the imple-

mentation of YSR Cheyutha and Aasara 

schemes. A transparent cooperative system will 

benefit women and I want the cooperative sys-

tem to be strengthened,” he said. 

The officials informed the Chief Minister that 

Amul had purchased 71,373 litres of milk in No-

vember 2020 which rose to 14.46 lakh litres in 

August 2021. A total of 1.06 crore litres of milk 

had been procured by it so far. The average pro-

curement had increased from 6,780 litres to 

51,502 litres per day. 

The Chief Minister unveiled Jagananna Palavell-

uva guidelines for secretaries and Jagananna 

Palavelluva – Training Handbook designed by 

the Andhra Pradesh Dairy Development Coop-

erative Federation. 

Minister of Animal Husbandry, Dairy Develop-

ment and Fisheries Seediri Appalaraju, Animal 

Husbandry, Dairy Development and Fisheries 

Special Chief Secretary Poonam Malakondaiah, 

Industries Special Chief Secretary R. Karikal Va-

laven, AP Maritime Board CEO K Muralidharan, 

APDDCF MD A. Babu, Fisheries Commissioner K. 

Kannababu, Finance Secretary K.V.V. Satyana-

rayana, Animal Husbandry Director Amarendra 

Kumar, representatives of Amul and other offi-

cials were present. 
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Sarda Mines affiliate of JSPL has made the winning bid for Kwality Dairy 
SEP 29, 2021 

https://dairynews7x7.com/sarda-mines-affiliate-of-jspl-has-made-the-winning-bid-for-kwality-dairy/ 

 
arda Mines, a company affiliated with 

Jindal Steel and Power Limited JSPL , has 

emerged as the winning bidder for Kwal-

ity Dairy after the milk and dairy products man-

ufacturer was put on auction through an e-bid-

ding process, according to people in the know. 

Sarda Mines won the e-bid process with an of-

fer of Rs. 121 crore, said the people. 

The bid is subject to a final approval from the 

National Company Law Tribunal (NCLT). 

JSPL did not respond to ET’s queries till press 

time. Sarda Mines could not be reached for 

comment. Kwality Dairy’s official liquidator, 

Shailendra Ajmera of EY, declined to comment 

when contacted. 

Ajmera was originally appointed as the resolu-

tion professional of Kwality Dairy by the NCLT in 

2018 when private equity firm KKR dragged the 

company for bankruptcy proceedings over loan 

defaults. 

Though JSPL does not directly own a stake in 

Sarda Mines, the Odisha-based mining company 

is a supplier of iron ore to its steel plants. Sarda 

Mines recently purchased a 0.52% stake in JSPL 

through bulk deals. 

Haldiram’s and French dairy firm Lactalis were 

among those also interested in buying Kwality 

Dairy. Haldiram’s had made an offer of ₹144 

crore to creditors but it was rejected and they 

chose to send the company into liquidation and 

put it through an e-auction. 

Delhi-based Kwality Dairy was originally set up 

as a backward integration facility to supply milk 

for making ice creams that were sold under the 

Kwality brand. Hindustan Unilever acquired the 

Kwality ice creams brand from its original own-

ers, the family of Iqbal Ghai and PL Lamba, in 

1994. 

 

 

Food adulteration: Two more paneer samples fail test in Patiala 
Sep 28, 2021 01:08 PM (IST) 

https://www.tribuneindia.com/news/patiala/food-adulteration-two-more-paneer-samples-fail-test-317174 

 
head of the festive season, two paneer 

samples collected by the Health De-

partment have once again failed the 

quality standards. One paneer sample has been 

found ‘unfit for human consumption’ while an-

other paneer sample has been declared sub-

standard by the State Food Testing Laboratory. 

With this, four paneer samples have already 

failed quality tests over the past 14 days. 

District Health Officer (DHO) said that one sam-

ple of Sharma Dairy had foreign fat — other 

than milk fat — in the paneer sample, there-

fore, the sample was declared unfit for human 

consumption. Meanwhile, the second sample, 

collected from Sandeep Dairy, has been found 
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substandard. DHO Dr Shelly Jetly said that 

paneer samples of Sandeep Dairy had higher 

moisture content and low fat content from the 

prescribed norms of FSSAI. 

She further said that both the milk dairies had 

been served notice. The sources have informed 

that both the milk dairies were producing 

paneer on their own. 

Dr Shelly said that majority of the paneer sam-

ples, collected over the last two months, had 

been found unfit for human consumption. She 

said, “We are very much alert, and regular in-

spections are being conducted to check adulter-

ation, especially in paneer. For the coming days, 

we have already planned to curb the adultera-

tion.” 

The Health Department, under the existing law, 

has no power to immediately stop the sus-

pected owner from selling the items. Only 

power they have is just to issue the notices for 

further actions. Fines are imposed on the food 

handlers by the court of Additional Deputy 

Commissioner which takes months together. 

Until then, food handlers continue to sell the 

products and put the lives of the consumers at 

risk.  

 

 

One Primary Agriculture Coop Society in every other village : Amit Shah 
SEP 26, 2021 

https://dairynews7x7.com/one-primary-agriculture-coop-society-in-every-other-village-amit-shah/ 

sserting that cooperatives will also play 

a crucial role in making India a USD 5 

trillion economy, Union Cooperation 

Minister Amit Shah on Saturday said the Centre 

will soon come out with a new cooperative pol-

icy and work in tandem with states to 

strengthen the cooperative movement. 

Shah, who is also the Union Home Minister, also 

announced that the number of primary agricul-

ture cooperative societies (PACs) will be in-

creased to 3 lakh in the next five years. At pre-

sent, there are about active 65,000 PACs. 

Further, the government is working on setting 

up cooperative common service centres, na-

tional database besides a national cooperative 

university, he added. 

Shah was speaking at the first Sehkarita Sam-

melan or National Cooperative Conference. The 

Ministry of Cooperation was formed in July this 

year. 

Addressing the gathering comprising over 2,100 

representatives of different cooperatives and 

nearly 6 crore online participants, Shah said 

some people wonder why the Centre created 

this new ministry as the cooperative is a state 

subject. 

Shah said there could be a legal response to it, 

but he does not want to “get into this argu-

ment” to make it centre versus states. (Main 

state aur centre ke jhagde mein padna nahi 

chahta, iska kanooni jawab aaram se diya jaa 

sakta hai). 

The Centre, he stressed, will cooperate with 

states and “there will be no friction”. 

“We will work with all states to take forward 

the cooperative movement,” he said, and added 

the Ministry of Cooperation has been formed to 

strengthen and modernise the sector. 

Stating that there is a need to make coopera-

tives survive in a competitive environment, the 

minister said a new cooperative policy will be 

brought as part of the government’s ‘Azadi Ka 

Amrit Mahotsav’ initiative to celebrate and 

commemorate 75 years of progressive India. 

“Earlier a policy was brought in 2002 by the 

then Prime Minister Atal Bihari Vajpayee, and 

now the Modi government will start working on 

a new policy,” he said. 
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Besides this, the government is going to amend 

the Multi State Cooperatives Act as well as 

modernise and digitalise PACs in the country. 

“We have kept a target to have one PAC in 

every other village. In the next five years, the 

number of PACs will be increased to 3 lakh,” he 

said. 

Presently, there is one PAC for every 10 villages 

in the country, he said. 

The minister also said a scheme will be designed 

to computerise PACs. A software will be de-

signed in a local language to connect accounting 

system of PACs with District Cooperative Bank 

and NABARD. 

The government is also working towards mak-

ing PACs as farmer producer organisations 

(FPOs). Also, PACs need to be made profes-

sional for which focus will be given on the skill 

development of members, he said. 

Even cooperative credit societies will be 

strengthened and expanded in more areas. The 

role of PACs will be enhanced in priority sector 

lending, he added. 

Among other steps to be taken to strengthen 

the sector, Shah said the government is working 

on setting up of cooperative common service 

centres, national database and national cooper-

ative university. 

Referring to the problems being faced by coop-

eratives on taxation front and other issues, 

Shah said he was aware of the concerns and as-

sured that there would be no injustice towards 

them. 

Stressing that the cooperative movement was 

more relevant today than ever, Shah said, 

“Maybe cooperatives have less financial 

strength but our membership strength is so 

much that no one can defeat us. The time has 

come to start something new.” 

He said cooperatives can contribute a lot in the 

development of the country and will also play a 

crucial part in making India a USD 5 trillion 

economy. 

In many countries, cooperatives came into ex-

istence through law, but in India it is part of the 

culture, he said and added, “this is not a bor-

rowed concept and this sector can never be ir-

relevant.” 

While cooperatives like IFFCO, Amul, Lijjat Pa-

pad and KRIBHCO have achieved a milestone in 

areas like milk and fertilisers, but there are 

many other areas like seed, food processing 

where cooperatives can tap the potential, he 

said. 

He said “the time of neglect (of the sector) has 

ended and the time to prioritise it has begun. 

Let’s work together.” 

There is no other path other than cooperative 

that can empower crores of farmers, backward 

people, dalits and women in the country, he 

said. 

Cooperative is not something new to India. 

Since 1904, the sector has achieved many mile-

stones and seen many ups and down but it 

never stopped, he said, and urged cooperatives 

not to stop this movement. 

The minister said cooperatives are operating in 

some form or the other in 91 per cent of the vil-

lages in the country. There are 8.55 lakh regis-

tered cooperatives, 8.5 lakh credit cooperative 

societies and 7 lakh non-credit cooperative soci-

eties and over 17 national cooperatives across 

India. 

The success of cooperatives would depend on 

four things — determination, clear intention, 

hardwork and working in unity, he added. 

 

 

 

 

 



Adopted latest dairy tech to ensure quality milk products’: TCMPF 
Sep 25, 2021 

https://timesofindia.indiatimes.com/city/chennai/adopted-latest-dairy-tech-to-ensure-quality-milk-products-

tcmpf/articleshow/86500321.cms 

 
HENNAI: Tamil Nadu Cooperative Milk 

Producers Federation Limited (TCMPF) 

has claimed to have adopted the latest 

dairy technology in processing and transporting 

milk so that Aavin products meet the Food 

Safety and Standards Authority of India (FSSAI) 

standards. 

These samples, which were tested using Meth-

ylene Blue Reduction Test (MBRT), should ide-

ally take five hours or more when reagents 

(dyes) are added. But all the samples got decol-

ourised within two hours, said the report. 

Usually, the bacterial content in raw milk in-

creases due to transportation delays. To reduce 

this to one hour or less, the federation has in-

stalled more bulk milk coolers (BMCs). The state 

now has around 500 BMCs. 

Quality checks are being carried out at various 

levels right from the procurement point at co-

operative societies, reception point in BMCs 

and finally in diary reception points, TCMPF said 

in a written response on Friday. 

On an average, everyday 38 lakh litres of milk 

are being transported by 270 vehicles from the 

BMCs dairies. All are taken for further pro-

cessing in dairies only after the MBRT tests. 

According to data presented by TCMPF, at least 

540 MRBT tests are conducted every day and no 

milk was taken to processing if they get decol-

ourised within one hour. 

Besides this, TOI's report also discussed the in-

efficient usage of Union government grants to 

procure cooling equipment. The report at-

tributed this to cancellation and revision of ten-

ders and manpower shortage during the pan-

demic. 

TCMPF on Friday said that work order for pur-

chase of BMCs and other cooling equipment 

was cancelled due to the exorbitant rate quoted 

by the bidder and a second round of tender was 

notified later. 

As many as 504 automated milk collection units 

(AMCU) and 216 data processing and milk col-

lection unit (DPMCU) were commissioned in 

January 2020. 

 

 

Are Analogues Invading the Image of Dairy Products? (VKCoE),IRMA 
SEP 24, 2021 

https://dairynews7x7.com/are-analogues-invading-the-image-of-dairy-products-vkcoeirma/ 

 panel discussion on ‘Are Analogues In-

vading the Image of Dairy Prod-

ucts?’was organized by Verghese Ku-

rien Centre of Excellence (VKCoE), IRMA in asso-

ciation with National Dairy Development Board 

(NDDB), Gujarat Cooperative Milk Marketing 

Federation (GCMMF), National Cooperative 

Dairy Federation India (NCDFI), National Acad-

emy of Dairy Science India (NADSI) and Indian 

Dairy Association (IDA) on 10 September 2021 

(Friday). Dr. Umakant Dash, Director, IRMA de-

livered a brief welcome address. Shri Meenesh 

Shah, Chairman, NDDB addressed the plant 

based beverages as the potential threat to dairy 
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industry. He highlighted the increasing intake of 

milk while the consumption expansion of cere-

als has been dwindling. Dairy analogues por-

trayed as dairy products create unhealthy price 

competition for dairy industry, said Shri Shah. 

Dr. R. S. Sodhi, MD, GCMMF expressed con-

cerns over the power hungry corporates who 

sell vegan products with fake taste adding fla-

vours and emulsifiers over fake selling stories. 

He appealed individuals, various departments, 

milk federations and politicians to join hands 

depending on their capability to fight against 

such negative propaganda. Dairy industry is also 

necessary for the survival of rural India or ‘Bha-

rat’. Shri Kishore Supekar, MD, NCDFI high-

lighted the sustainability of dairy sector during 

COVID-19 crisis. Dr. A.K. Srivastava, Chairman, 

NADSI put forth the detailed scientific facts on 

milk. He suggested that milk is naturally irre-

placeable due to its unique matrix and cannot 

be replaced with the synthetic dairy analogues. 

Promoting analogues may create a big issue of 

nutritional deficiencies. 

Dr. G.S. Rajorhia, President, IDA called out PETA 

for influencing school children against dairy 

consumption, promoting veganism and mislead-

ing consumers. Dr. Satish Kulkarni, Vice-Presi-

dent, IDA and a legal expert spoke about the 

new enforcement circulars from FSSAI sent to 

commissioners of various states, recommended 

for another representation from various stake 

holders that would forbid the misuse of words – 

milk/cream/butter for non-dairy products for 

commercial purposes and encouraged about 

consumer education. 

Dr. J. V. Parekh spoke about the protection of 

dairy products from dairy analogues from indus-

trial point of view. Shri Aditya Jain pointed out 

the use of dairy terms for dairy analogues in 

various countries while the European Union 

does not allow except for milk and composite 

milk products. He added that emphasis should 

be given on the consumer understanding and 

national priorities in terms of economic im-

portance for India. 

Shri Kuldeep Sharma apprehended the use of 

vegetable oils for manufacture of dairy products 

and highlighted about the seriousness of adul-

teration. Shri C.K. Kotak, Director, Export In-

spection Council spoke about the necessity of 

export mandates for dairy products. Dr. A.K. 

Singh, Head, Department of Dairy Technology, 

NDRI talked about their plan on systemic stud-

ies to generate original database on the effect 

of digestibility of dairy and dairy analogues on 

the overall growth performance and wellbeing 

in small animal model. 

Shri Ramachandra Chaudhury, Chairman, Ajmer 

Milk Union advised for strict legal action so as 

to maintain the position of India on global milk 

standards. Dr. J.B. Prajapati Chairman, Verghese 

Kurien Centre of Excellence (VKCoE), IRMA 

moderated the entire program and concluded 

the discussion. He requested the top leaders of 

dairy industry to write to the committee on the 

importance of dairy products in nutritional and 

health and do not allow any other commodity 

to use dairy terms in the interest of the society 

and the dairy industry. 

 

 

 

 

 

 

 

 

 



Missing the asli swaad of the original Cadbury Dairy Milk ad 
September 24, 2021, 4:18 PM IST 

https://timesofindia.indiatimes.com/blogs/mind-u-read/missing-the-asli-swaad-of-the-original-cadbury-dairy-milk-

ad/ 

veryone’s been going gaga over the new 

Cadbury Dairy Milk ad – a faithful recre-

ation of its own iconic asli swaad zindagi 

ka ad from 1993. 

The original ad evokes a lot of nostalgia for 

many of us and this re-creation milks that emo-

tion very well. The twist with the gender rever-

sal is the key point that made everyone fall in 

love with it. 

I however feel there is one critical aspect of the 

original that the new one completely misses. 

Before I speak about it, let’s see what the new 

ad does. 

Here goes… 

A reflection of current times 

Diversity & Inclusion (D&I) is a huge trend 

across the world now, especially in workplaces 

and in creative fields like films and advertising. 

Good looks in the past meant that the person 

had to be fair skinned. And traditionally the 

man did certain things that a woman would 

never do, and vice versa. 

But with a rapidly globalised world and changes 

in nature and choice of careers, the gender rep-

resentation had to be corrected. Lego did that 

with its toys, and Mattel with its Barbie dolls, 

and so on. 

The Oscars have introduced new D&I norms 

which have to be followed to qualify for their 

awards. We now live in a vastly different world 

of inclusivity. 

In this context the new Cadbury Dairy Milk ad is 

a great course-correction of sorts. 

The Reset: 

They did a smart thing (or maybe a very obvious 

thing) and picked their most beloved ad and re-

set it for current times. 

The woman wields the bat while the man roots 

for her sitting in the stands. That takes care of 

the gender bit. 

And when it comes to the D&I bit they pick a 

Sardar and a dusky South Indian woman. 

If you think about it, it still resorts to the stand-

ard stereotype of ‘all North Indians are Punjabis 

and all South Indians are Madrasis’. 

It’s straight out of a playbook. An easy choice. 

Or an easy bait. Whichever way, it seems to 

work. That isn’t my biggest grouse with this ad 

though. 

The ad misses a very critical element from the 

original, making the whole act of the dancing 

Sardar on the field seem irrelevant. 

The original ad had a far bigger and a far more 

empowering message for women, and that 

dance was at the core of that message. 

Here is why… 

Asli swaad of the old Cadbury Dairy Milk ad 

They say actions speak louder than words. 

The setting where that action takes place is a 

very important element too. It provides the 

right context to the action and helps tell the 

story. 

Context: 

In our original ad, we see a traditional test or a 

league match with men in whites. 

The setting is all about rules and order. Majority 

of the audience is dressed in suits with ties, and 

formal gowns. 

The girl looks casual. She’s full of colour, in total 

contrast to almost everyone around. 

Breaking Free: 

When the winning shot is played, she is not 

afraid to break the rules. She jumps onto the 

field with gay abandon, not even worrying if an-

yone is judging her, or her dancing skills. She is 

real. She is natural. She is human. And most of 

all fearless to show her love towards her 

man…and her man loves that. 

The real success of that ad lies in the fearless-

ness, the assertion, and celebration of the joy of 

E 

https://timesofindia.indiatimes.com/blogs/mind-u-read/missing-the-asli-swaad-of-the-original-cadbury-dairy-milk-ad/
https://timesofindia.indiatimes.com/blogs/mind-u-read/missing-the-asli-swaad-of-the-original-cadbury-dairy-milk-ad/


that woman – it is hardly about the man scoring 

that six. 

It reflected the changing nature of our society 

at that time and set the template for women to 

aspire for such freedom of the self. 

We respected the woman for who she was, ap-

plauded her, celebrated her. 

It is that sentiment which led to the creation of 

the woman we see in the new ad. 

And as you can see…that dance is what made it 

all possible. 

The dancing Sardar pales in comparison to the 

sheer impact the original had on the concept of 

women’s empowerment. 

We can laud the new Cadbury Dairy Milk ad as 

much as we want, but it is just a mandatory re-

set without the magical essence of the original. 

That’s why I say the asli swaad of the original is 

missing in the new ad. 

Do ponder about it. Let me know what you 

think. 

 

 

Karimnagar dairy aims at increasing milk production: Chairman 
SEP 23, 2021 

https://dairynews7x7.com/karimnagar-dairy-aims-at-increasing-milk-production-chairman/ 

 
arimnagar Dairy Chairman Ch Ra-

jeshwara Rao has said that Artificial In-

semination technicians and first-aid 

workers play a key role in increasing milk pro-

duction to meet the growing demand for milk 

and milk products in Telangana State. 

Rajeshwar Rao was participating in the valedic-

tory function of a month long theory classes 

conducted for AI technicians also known as Go-

pal Mitras on the Karimnagar dairy premises in 

Karimnagar town on Wednesday. 

The dairy selected 24 youth from various parts 

of integrated Karimnagar district as AI techni-

cians and launched four months of institutional 

training including one month theory and three 

months practical in the fields. The participants 

were provided free boarding and lodging facili-

ties during the theory classes.Hyderabad News 

Speaking on the occasion, Rajeshwara Rao said 

the dairy was on a mission mode to increase 

milk production in the district as part of its ex-

pansion programme of setting up another mega 

dairy project in Nallagonda village of Thimma-

pur mandal in the district. Accordingly, they had 

opened bulk milk cooling units in various parts 

of the integrated Karimnagar district and ad-

joining districts, he stated. 

“Now, it is the time for the AI technicians to 

take all measures to increase milk production 

by taking up artificial insemination at the door-

step of dairy farmers with the support of Ka-

rimnagar dairy officials”, he added. 

He said that the technicians were well-trained 

to identify the diseases of milking animals and 

provide necessary treatment with the support 

of veterinary doctors. 

He also said that the Chief Minister had also in-

structed the authorities to take the support of 

Karimnagar dairy in launching the dairy units as 

part of Telangana Dalit Bandhu scheme. 
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Blaming Dairy sector for climate change is unfair to millions of farmers 
SEP 23, 2021 

https://dairynews7x7.com/blaming-dairy-sector-for-climate-change-is-unfair-to-millions-of-farmers/ 

 
ndia’s dairy industry has lately come under 

fire from animal rights activists and the 

plant-based beverage industry on social 

media and other platforms. 

Usually, these negative campaigns are used to 

promote plant-based beverages as alternative 

milk. False claims about the dairy businesses’ 

cruelty to animals, the toxicity involving milk 

consumption, and so on aim to polarise milk 

consumers and generate a false buzz about the 

dairy industry. Milk and milk products have 

been regarded as part of the vegetarian diet in 

our society since time immemorial. Besides, 

milking neither harms the animal nor its off-

spring. 

The rationale for this damaging PR is to target 

India’s massive dairy market. Since 1998, India 

has been the world leader in milk production 

and consumption. This negative publicity erodes 

the dairy industry and polarizes milk consumers, 

particularly the young. 

Role of social media 

Within a short period of time, social media has 

expanded at an exponential rate. 

Today’s society values attention in the form of 

likes, shares, subscriptions, and views. These 

metrics, apart from social rewards, also gener-

ate revenue. According to the We Are Social & 

Hootsuite study, India had 448.0 million social 

media users in January 2021, accounting for 

32.3 per cent of the Indian population. 

Social media users rose by 21 per cent between 

2020 and 2021, with 92 per cent being in the 

18-34 age-group. 

On average, Indians spend two-and-a-half hours 

on social media daily. Despite tightening regula-

tions, fake news is shared freely. As a result, the 

so-called animal lovers and those who wish to 

promote plant-based beverages as milk replac-

ers challenge the dairy business by labelling 

them cruel, harmful, etc. 

It stands to reason that the dairy sector needs 

to respond to safeguard the interests of 100 

million dairy producers. Besides, the general 

public needs to comprehend the Indian dairy in-

dustry’s ecosystem. The Indian dairy sector is 

distinct from that of western countries. Around 

100 million dairy farmers are milk producers. Of 

these, 70 per cent are marginal, whose liveli-

hoods depend solely on dairying. 

In India, demonising dairy will lead to destroy-

ing the livelihoods of millions of dairy farmers. 

Dairy is critical for reducing poverty, improving 

health, gender equality, economic growth, and 

job creation. Therefore, such false claims about 

the dairy sector on social media are unaccepta-

ble. 

The Indian dairy cooperative system needs to 

be commended for weathering the Covid storm 

well. During the most stringent of lockdowns, 

dairy farmers ceaselessly delivered supplies. De-

fying innumerable challenges, including social 

media victimisation, the Indian dairy sector re-

mained firm in assisting its farmers. 

I 

https://dairynews7x7.com/blaming-dairy-sector-for-climate-change-is-unfair-to-millions-of-farmers/


Attacking the dairy industry requires nil effort 

while claiming a product as an alternative to 

dairy goods is simple. Plant-based beverages 

that utilise the term “milk” can attract more 

consumers with free PR. Recently, dairy produc-

ers in Australia campaigned against the labelling 

of plant-based drinks as “milk”. 

The effort to demonstrate that “dairy is cruel” 

was mainly conducted through social media in 

developed nations and later followed in India. 

Unlike in western countries, the average herd 

size per household is 2-3 animals in India. Also 

we treat animals like family members. The milk 

is first given to the calf, then utilised for house-

hold consumption while the surplus is sold to 

the market. If the animal is not milked, it may 

die! If milking animals do not harm them, how 

does that amount to cruelty? Even non-lactat-

ing animals are cared for throughout their lives. 

The environment angle 

Assigning a larger share of the blame for climate 

change to the dairy industry is unfair. Carbon di-

oxide emissions from fossil fuel combustion 

must bear a disproportionately greater respon-

sibility since they have a longer-lasting impact 

on the environment than methane emissions, 

which have a short-term effect. 

According to Climate Watch’s study on sector-

specific GHG emissions (2020), the energy sec-

tor is responsible for 73.2 per cent of GHG emit-

ted to the environment, followed by direct in-

dustrial process (5.2 per cent), waste (3.2 per 

cent), and agriculture, forestry and land use 

(18.4 per cent). Out of 18.4 per cent of agricul-

ture, forestry, and land use, total livestock and 

manure account for 5.8 per cent of GHG. Hence 

it is speculative to assert that dairy is more re-

sponsible for climate change without first as-

sessing its impact on human health. 

Besides, researchers are examining ways of de-

creasing GHG emissions. Studies show that 

proper ration balancing increases milk produc-

tivity while substantially lowering GHG emis-

sions. Dairy animal dung is treated to extract 

methane gas, which is then utilised as a fuel for 

cooking, power production, and other pur-

poses. It is now transformed into CNG, which 

may in the future replace fossil fuels. 

The FAO acknowledges human and animal 

health interdependence, estimating that more 

than 70 per cent of extra animal protein would 

be needed to feed the world by 2050. According 

to the International Livestock Research Institute 

(ILRI), the livestock sector in developing nations 

accounts for up to 80 per cent of agricultural 

GDP, with 600 million rural people relying on it. 

FAO acknowledges livestock’s contribution to 

SDGs. In terms of value, milk is the most im-

portant produce in India. It is worth about ₹8.7 

lakh crore, accounting for 5.1 per cent of overall 

Gross value addition (GVA) and 30 per cent of 

agricultural GVA. The milk business is based in 

rural India and is dominated by cooperatives. 

Referred to as a ‘near-complete food’, no prod-

uct provides a higher level of nutrients than 

milk. Milk is a natural product, while plant-

based products are synthetic. Undoubtedly, 

there is no comparison between milk and plant-

based drinks. The latter are allowed to adver-

tise, but not by using the brand equity of the 

term “milk”. 

The dairy industry needs to start sensitising the 

public about the benefits of dairy. It needs to 

promote dairy and its health benefits on social 

media. Society must note that dairy is the only 

source of animal protein and natural B complex 

vitamins for the vegetarian population. Vegans 

have now begun comprehending the nutritional 

deficiencies they are faced with. Last but not 

least, defamation of dairy and its products 

needs to be addressed by the government and 

food safety authorities. 

Source : Hindu Business line Sep 22 2021 Son-

takke and Parmar are Research Fellows, and 

Prajapati is Chairperson at Verghese Kurien 

Centre of Excellence, Institute of Rural Manage-

ment Anand. Views are personal



FSSAI launches logo for vegan foods; know more about it here 
September 22, 2021 11:40:51 am 

https://indianexpress.com/article/lifestyle/food-wine/fssai-launches-vegan-logo-food-mansukh-mandaviya-label-

crueltyfree-7526332/ 

 
onsidering the rise in veganism and, as 

such, the consumption of vegan food 

products, the Food Safety and Stand-

ards Authority of India (FSSAI) has introduced a 

new logo to “help consumers easily identify and 

differentiate from non-vegan foods.” 

The new green-coloured logo has a ‘V’ inscribed 

(in the middle of a square box) with a 

small plant on top of it and vegan written at the 

bottom. The design is such, informed FSSAI, 

that it resonates with the current logo (that has 

a dot in the middle of a square) for vegetarian 

and non-vegetarian products. 

In a Twitter post, Union Health Minister Man-

sukh Mandaviya introduced the logo and said, 

“@FSSAIIndia launched a logo for vegan foods 

to help consumers easily identify and differenti-

ate from non-vegan foods. This will empower 

the people to make informed food choices.” 

 

 

Exploring the growth of plant-based milk alternatives 
SEP 22, 2021 

https://dairynews7x7.com/exploring-the-growth-of-plant-based-milk-alternatives/ 

 
lant-based milk alternatives are the larg-

est plant-based food category in North 

America and grew 5% last year. In fact, 

the plant-based milk alternatives market now 

accounts for around 10% of the global “milk” 

market, and the growing number of consumers 

of plant-based milk alternatives have more 

choices than ever before. 

The most popular plant-based milk alternative 

type in North America is currently almond 

(which occupies almost two-thirds of the mar-

ket), followed by oat (the fastest-growing prod-

uct type) and soy. However, the sector is full of 

innovation. 

The range of plant-based milk alternatives also 

allows for consumers to express their tastes and 

identities as cafes and restaurants open up after 

lockdown. As one industry analyst said earlier 

this year, “To choose your specific type of plant-

based milk in Starbucks seems to be a way of 

identifying yourself.” 

Production of plant-based milk alternatives 

Contrary to public perception, the idea of plant-

based milk alternatives is not new. Products 

made from soybeans have a long history in 

China (where recorded production dates to 

1365), while almond products were recorded in 

the Middle East in the 13th century. 

There are two main methods for processing 

plant-based milk alternatives: wet or dry. The 

wet process involves soaking and grinding the 
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raw material in large volumes of water for up to 

12 hours. In some cases, enzymes are added to 

hydrolyze starches (for example in oat prod-

ucts). 

The dry process involves milling the raw mate-

rial into a flour or powder, which is then pro-

cessed to separate the starch, protein and fiber 

as desired before being hydrated. As a result, 

dry production processes can result in a higher 

protein content in the finished product. 

Disadvantages of plant-based milk alternatives 

Plant-based milk alternatives cannot match the 

natural nutrition profile of dairy milk in terms of 

protein levels and essential amino acids. How-

ever, they are lower in saturated fat and choles-

terol than non-skimmed milk, as well as free of 

lactose. 

Plant-based milk alternatives are not immune 

from criticism, and in some countries and re-

gions, including the European Union and Mex-

ico, such products cannot be sold or marketed 

as “milk” or “yogurt.” In addition, supporters of 

dairy milk say plant-based drinks are highly pro-

cessed and full of additives, while dairy milk is 

simply homogenized and pasteurized. 

Maintaining quality and demand 

Where possible, combining processes such as 

dilution and sterilization can provide benefits 

and reduce overall processing of the product. 

The benefit of sterilizing using direct steam in-

jection is the speed of the process, with sterili-

zation temperatures of 212 to 293 degrees 

Fahrenheit being reached in around a second — 

much quicker than the fastest heat exchanger 

systems. For products such as plant-based milk 

alternatives, this rapid heating prevents cooking 

of the product and formation of caramel-type 

compounds that can darken the product or pro-

duce unwanted flavors. 

It is also useful for grain-based products such as 

oat milk alternatives, which benefit from the 

additional dilution with water that the food-

grade steam provides, but the type and model 

of heat exchanger chosen will depend on many 

different factors, such as the nature of the pro-

cess to be carried out (pasteurization, steriliza-

tion, dehydration, etc.) and the viscosity of the 

drink being processed. 

Whatever plant-based milk alternative you are 

producing, it is important to remember that 

plant-based milk alternatives have the same re-

quirements for pasteurization, sterilization, 

cooking and cooling as other beverages that 

contain specific ingredients. It is, therefore, cru-

cial to invest in the most effective and efficient 

processing technology for all stages of produc-

tion. 

Plant-based milk alternatives are the largest 

plant-based food category in North America and 

grew 5% last year. In fact, the plant-based milk 

alternatives market now accounts for around 
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ing number of consumers of plant-based milk 
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type in North America is currently almond 

(which occupies almost two-thirds of the mar-

ket), followed by oat (the fastest-growing prod-
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identities as cafes and restaurants open up after 

lockdown. As one industry analyst said earlier 

this year, “To choose your specific type of plant-

based milk in Starbucks seems to be a way of 

identifying yourself.” 

Production of plant-based milk alternatives 
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based milk alternatives is not new. Products 
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1365), while almond products were recorded in 

the Middle East in the 13th century. 

There are two main methods for processing 

plant-based milk alternatives: wet or dry. The 

wet process involves soaking and grinding the 



raw material in large volumes of water for up to 

12 hours. In some cases, enzymes are added to 

hydrolyze starches (for example in oat prod-

ucts). 

The dry process involves milling the raw mate-

rial into a flour or powder, which is then pro-

cessed to separate the starch, protein and fiber 

as desired before being hydrated. As a result, 

dry production processes can result in a higher 

protein content in the finished product. 

Disadvantages of plant-based milk alternatives 

Plant-based milk alternatives cannot match the 

natural nutrition profile of dairy milk in terms of 

protein levels and essential amino acids. How-

ever, they are lower in saturated fat and choles-

terol than non-skimmed milk, as well as free of 

lactose. 

Plant-based milk alternatives are not immune 

from criticism, and in some countries and re-

gions, including the European Union and Mex-

ico, such products cannot be sold or marketed 

as “milk” or “yogurt.” In addition, supporters of 

dairy milk say plant-based drinks are highly pro-

cessed and full of additives, while dairy milk is 

simply homogenized and pasteurized. 

Maintaining quality and demand 

Where possible, combining processes such as 

dilution and sterilization can provide benefits 

and reduce overall processing of the product. 

The benefit of sterilizing using direct steam in-

jection is the speed of the process, with sterili-

zation temperatures of 212 to 293 degrees 

Fahrenheit being reached in around a second — 

much quicker than the fastest heat exchanger 

systems. For products such as plant-based milk 

alternatives, this rapid heating prevents cooking 

of the product and formation of caramel-type 

compounds that can darken the product or pro-

duce unwanted flavors. 

It is also useful for grain-based products such as 

oat milk alternatives, which benefit from the 

additional dilution with water that the food-

grade steam provides, but the type and model 

of heat exchanger chosen will depend on many 

different factors, such as the nature of the pro-

cess to be carried out (pasteurization, steriliza-

tion, dehydration, etc.) and the viscosity of the 

drink being processed. 

Whatever plant-based milk alternative you are 

producing, it is important to remember that 

plant-based milk alternatives have the same re-

quirements for pasteurization, sterilization, 

cooking and cooling as other beverages that 

contain specific ingredients. It is, therefore, cru-

cial to invest in the most effective and efficient 

processing technology for all stages of produc-

tion. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Bill & Melinda Gates Foundation and DAHD signs MOU for livestock dev. 
SEP 22, 2021 

https://dairynews7x7.com/bill-melinda-gates-foundation-and-dahd-signs-mou-for-livestock-dev/ 

 
he Department of Animal Husbandry 

and Dairying (DAHD), Government of In-

dia and Bill & Melinda Gates Foundation 

have signed a multi-year Memorandum of Un-

derstanding to work together on sustainably im-

proving India’s livestock sector to support the 

nation’s food and nutritional security, and pro-

tect the economic wellbeing of small-scale live-

stock producers. The event was organized as a 

part of ongoing celebrations of ‘Azadi Ka Amrit 

Mahotsav’, a commemoration of 75th year of 

India’s Independence at Krishi Bhavan New 

Delhi. 

The Department of Animal Husbandry & Dairy-

ing, Government of India is working to improve 

animal health and production programmes to 

ensure food security and economic develop-

ment. Developing the livestock sector envisages 

strengthening animal husbandry infrastructure, 

entrepreneurship development and implement-

ing One Health framework. To meet food and 

nutritional security challenges and to safeguard 

human health, it is essential that animal health 

is accorded a priority. Through this collabora-

tion,Bill& Melinda Gates Foundation willprovide 

technical assistance for the design and delivery 

of new technologies and implementation of 

best practices that are relevant in the local con-

text. 

The joint support programs will be directed at 

improving livestock health, production, and ani-

mal nutrition, identifying scientific and techno-

logical solutions for major infectious diseases, 

providing technical assistance in translational 

sciences, identifying opportunities for scientific 

and technological collaboration, and imple-

menting the One Health framework. COVID-19 

has accelerated the need to implement solu-

tions for better human, animal, and environ-

mental health. Implementation of the One 

Health Framework will allow tracking and reso-

lution of animal and human health challenges 

and will prevent possible infection and disease 

outbreaks. The National One Health platform 

will be established as part of this partnership to 

improve coordination, productivity, and support 

livelihoods of small-scale producers. 

 
Talking about the collaboration, Shri Par-

shottamRupala, Union Minister of Fisheries, An-

imal Husbandry and Dairying, Government of 

India, said, “The Department of Animal Hus-

bandry and Dairying, Government of India is 

committed to monitor and significantly improve 

animal health and production in the country. 

This partnership with the Gates Foundation will 

provide technical assistance to the Department 

to ensure sustainable growth and prosperity of 

India’s livestock sector and to promote an effi-

cient, multisectoral One Health approach on 

critical animal health issues among a broad set 

of stakeholders. he also stressed about one 

health initiatives for future scope. 

Dr. K Vijayaraghavan, Principal Scientific Adviser 

to Government of India highlighted the signifi-

cance of the collaboration and reiterated that 
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the expected outcomes would go a long way in 

sustainably improve the livestock sector 

thereby resulting in economic development. 

AtulChaturvedi, Secretary, Department of Ani-

mal Husbandry & Dairying, Government of In-

dia, added “Strengthening the livestock sector is 

one of the pre-requisites for effective imple-

mentation of One Health. This collaboration will 

strengthen our digital infrastructure, research 

and development capabilities and bridge the in-

formation gap with respect to animal-human in-

teractions among public and private stakehold-

ers”. 

Addressing the panel at the MOU signing, M. 

Hari Menon, Director, India Country Office, Bill 

& Melinda Gates Foundation said“The Gates 

Foundation is honored to deepen our partner-

ship with DAHD, with the aim of contributing to 

the Government of India’s national goals for 

sustainable development and improvement of 

the livestock sector. This partnership builds on 

our focus on enhancing productivity and income 

for small livestock keepers and we hope to 

bring in contextually relevant expertise, innova-

tions, and global and domestic best practices 

through partners to support the DAHD’s priori-

ties of nutritional security, inclusive economic 

empowerment, while aligning with India’s One 

Health Framework”. 

The event saw participation from various stake-

holders from the Government of India, interna-

tional organizations such as WHO, FAO, OIE and 

World Bank as well as researchers, academi-

cians, State Animal Husbandry officials, key per-

sonnel from Health and Wildlife departments, 

subject matter experts, and others to discuss 

collaborative activities to implement the One 

Health initiative in India. 

 

 

FSSAI report: Bihar ranks lowest in ensuring food safety 
Sep 22, 2021 

https://timesofindia.indiatimes.com/city/patna/fssai-report-bihar-ranks-lowest-in-ensuring-food-safety/arti-

cleshow/86405757.cms 

ATNA: Bihar ranked the lowest among 

the large states in ensuring food safety in 

2020-21, according to Food Safety and 

Standards Authority of India (FSSAI) report re-

leased by the Union Ministry of Health and 

Family Welfare on Monday. The overall score of 

the state was 35 whereas Gujarat topped with 

75 points. 

The third edition of the State Food Safety Index 

ranked the states on five parameters of food 

safety, which included human resources and in-

stitutional data (20% weightage), compliance 

(30%), food testing facility (20%), training and 

capacity building (10%) and consumer empow-

erment (20%). The ranking is an effort of the 

Union government to galvanize the states to 

work towards ensuring safe food for citizens. 

The state has secured only 5 points each in hu-

man resources and institutional data and food 

testing facility, 2 in training and capacity build-

ing, 11 in compliance and 12 in consumer em-

powerment. The separate teams of experts for 

food testing and food & nutrition professionals, 

in addition to FSSAI officials, conducted the as-

sessment and evaluation in each category. The 

teams examined the details received and also 

interacted with the states/UTs through web 

meetings. 

Mukesh Kashyap, the food safety inspector of 

Bihar, told this newspaper on Tuesday that 

there was an acute shortage of manpower in 

the state food safety unit. “There are only 14 

food safety officers (FSO) in the state and some 

of them have to look after the maximum up to 

four districts at a time. Minimum two districts 

have been allotted to each of them for inspec-
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tion to ensure the quality of food. Due to short-

age of manpower, the overall marking was poor 

in food safety index,” he said. 

“The shortage of manpower, however, will be 

resolved soon as we have already taken ap-

proval for 105 posts of FSOs from the state gov-

ernment and all the vacant posts will be filled 

within 3-4 months. Once this problem is re-

solved, we would work towards ensuring 

healthy foods to our residents through our daily 

inspections. As there is no separate state food 

safety commissioner, we also lag on several pa-

rameters. There is no full-fledged designated of-

ficer in food safety unit,” Kashyap said. 

 

 

Milk collection centres under FDA scanner 
Sep 22, 2021 

https://timesofindia.indiatimes.com/city/nashik/milk-collection-centres-under-fda-scanner/arti-

cleshow/86403620.cms 

ashik: The recent case of milk adultera-

tion in a Sinnar taluka village has 

prompted the senior officials of the 

Food and Drugs Administration (FDA) to in-

structed all the food safety officers across north 

Maharashtra to check if similar illegal activities 

are taking place at other milk collection centres. 

Nashik Rural’s Wavi police had booked four 

people for milk adulteration on a complaint reg-

istered against them by a food safety officer of 

the Nashik FDA. During routine checking of a 

milk collection centre, the FDA officials had 

found adulterants like spray-dried whey pow-

der, refined soyabean oil, unknown colourless 

liquid, whey powder solution etc. During the 

course of the investigation, the owner of the 

milk collection centre could now give a satisfac-

tory explanation about why he had the adulter-

ants to the officials. Subsequently, he named 

the two people who had provided him with the 

adulterants and the person who purchased the 

adulterated milk from him. 

Chandrashekhar Salunke, the joint director of 

FDA-Nashik, said the food security officers have 

been conducting the raids as per his instruc-

tions. Now that one case of adulteration has 

been unearthed, it could be possible that simi-

lar illegal activities are carried out in other col-

lection centres as well. 

Against this backdrop, all food safety officers 

across the division — comprising Nashik, Dhule, 

Jalgaon, Ahmednagar and Nandurbar districts 

— have been instructed to be more vigilant and 

take action against those adulterating milk. 

Salunke said there are standing instructions to 

the food safety officers to check for adultera-

tion in food products. The officers have also 

been instructed to make sure that the food 

products are prepared and stored in hygienic 

conditions. 
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Farmer’s future lies outside farms — in dairy, poultry, food retail 
SEP 21, 2021 

https://dairynews7x7.com/farmers-future-lies-outside-farms-in-dairy-poultry-food-retail/ 

 
n average so-called agricultural house-

hold earned a total monthly income of 

Rs 10,218 during 2018-19 (July-June), 

of which net receipts from crop production (Rs 

3,798) and farming of animals (Rs 1,582) to-

gether contributed hardly 53 per cent. The sin-

gle-largest income source was actually 

wages/salary, at Rs 4,063. The average farmer, 

in other words, was more a wage labourer than 

a seller of produce from his/her land. Out of the 

country’s estimated 93.09 million agricultural 

households, over 70 per cent possessed less 

than one hectare land. It shouldn’t surprise, 

then, that wages generate up to 60 per cent of 

their incomes. But the share of agriculture — 

crop production plus animal husbandry — to to-

tal income was higher (about 62 per cent) for 

households with 1-2 hectares land, rising fur-

ther to 73, 82 and 91 per cent for those having 

2-4, 4-10 and above 10 hectares, respectively. 

Simply put, if one considers as farmers only 

those deriving at least 60 per cent of their over-

all income from cultivation and rearing of ani-

mals, India wouldn’t have even 30 million such 

homes, going by the National Statistical Office’s 

Situation Assessment of Agricultural House-

holds report. The 30 million are the ones also 

possessing one hectare or more land, which is 

clearly the minimum holding required for agri-

culture per se to generate a major share of any 

family’s income. It also means that “agriculture 

policy” should primarily target these 30 million 

households. Farm incomes can, realistically 

speaking, be doubled or tripled only for those 

truly dependent on agriculture and having 

enough land to productively deploy labour and 

capital resources. They must be enabled to do 

so, through improved access to markets, water, 

electricity, credit and other productivity-en-

hancing inputs. The whole focus should be to 

lower their production costs by raising yields, 

while simultaneously ensuring higher input use 

efficiency and minimal environmental footprint. 

The question that naturally arises is where does 

this leave the remaining 60-65 million house-

holds — those having less than one-hectare 

land and “agricultural” only in name? The an-

swer is simple: Their future lies outside the 

farms. Outside doesn’t necessarily have to be in 

large industrial centres or cities. It can even be 

in aggregation, grading, packaging, transport, 

processing, warehousing and retailing of pro-

duce. These activities — plus supply of inputs 

and services to farms — can generate far many 

more jobs than in the fields themselves. The 

government should stop obsessing over “mar-

ginal farmers”. The limited land with them can, 

if at all, be put to better use for dairy, poultry, 

piggery etc. rather than in regular crop agricul-

ture. Farming is best left to those who can do it 

well. Better fewer, but better. 
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Amul sells 10,000 lpd of fresh milk and 2000 lpd of yogurt in Kashmir valley 
SEP 21, 2021 
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mul India, a cooperative, which has 3.6 

million dairy farmers associated with 

them, has successfully made inroads in 

the valley. The cooperative set up its dairy prod-

ucts plant last year, and a year later the prod-

ucts reach almost all districts, towns and city in 

the valley.An official told rising Kashmir, “Since 

past 10 months, we have reached a big mile-

stone. Our dairy products have reached every-

where across the valley, from Kupwara in the 

north to Banihal tunnel in the south”.“ 

When we saw the demand of our products in-

creasing as people in Kashmir consume more 

products of Amul every day, our management 

decided to set up its branch in Kashmir valley. It 

was in 2013 we set up our first branch in the 

valley in Srinagar’s Nowgam area and it was in 

November 2020, we started packaging of our 

dairy products at Cheshmashahi milk plant”, the 

official said. 

Cheshmashahi milk plant is laced with modern 

machinery, where dairy products like fresh milk 

and yogurt cups are packed in hygienic man-

ner.At present the cooperative sells fresh milk 

in three variants which includes toned milk, 

standard milk, and double toned milk. It also 

sells yogurt cups. 

The toned milk includes 3% fat, standard milk 

has 4.55% of fat and double toned milk has 

1.5% fat.“On an average Amul India sells 10,000 

liters of fresh milk and 2000 kilogram yogurt per 

day in the valley. We sell only packed dairy 

products and in Kashmir valley as the yogurt de-

mand is high, we have been providing quality 

yogurt,” said, one of the officials. 

 

 

The Dairy King: Dr K Rathnam CEO Milkymist Dairy 
SEP 21, 2021 

https://dairynews7x7.com/the-dairy-king-dr-k-rathnam-ceo-milkymist-dairy/ 

 
ilky Mist Dairy is one of India’s lead-

ing dairy producers with an unri-

valled range of products, the coun-

try’s largest cheese and paneer making plant, a 

national distribution network and an incredible 

56,000 farmers supplying it with milk. 

Yet perhaps its biggest achievement involves a 

type of cottage cheese called paneer, one of the 

most popular dairy foods in India for centuries. 

It’s made by stirring lemon juice, vinegar or cit-

ric acid into hot buffalo or cow’s milk to sepa-

rate the curds from the whey. The curds are 

then poured into a muslin bag so that all the 

water can be squeezed out. 

A couple of hours later, it can be cut into cubes 

and used in curries. No-one is certain whether it 

originated in the subcontinent or from nomadic 

tribesmen in what is now Iran and Afghanistan, 

but a type of cheese that sounds very similar is 
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mentioned in ancient Indian texts from 3,000 

years ago. 

When Aryan peoples migrated to India over the 

following centuries, however, cheese made 

from cattle was frowned upon, as curdling milk 

was branded dishonourable to the sacred cows. 

Luckily for paneer fans, it staged an unexpected 

renaissance 300 years ago when Portuguese 

traders settled in Bengal and developed a taste 

for it. 

Its popularity spread not only throughout India, 

but worldwide as the nation’s cuisine reached 

every corner of the Earth. Well, nearly every 

corner, for it never caught on in the states of 

Andhra Pradesh, Karnataka, Tamil Nadu and 

Telangana in India’s south. 

“For some reason, it had never formed a part of 

the diet in South India,” says Milky Mist CEO Dr 

K Rathnam. Its absence from supermarkets and 

restaurants there had been taken for granted 

for generations. It was speculated that the 

sweetness of the cheese didn’t gel with the hot, 

salty tastes for which the region is famous. 

“Our Founder, T Sathish Kumar, was the first 

person to question this and ask why it could not 

be sold there. After all, it’s one of the most val-

uable proteins in the human diet,” Dr Rathnam 

points out. “People said it would never catch 

on, but he seized the opportunity and started 

manufacturing it.” 

Fast forward 20 years and paneer has seen un-

paralleled growth in the region, with Milky Mist 

the clear market leader and only local manufac-

turer. “Just because there is no market, doesn’t 

mean there will never be one. The reason we 

are so successful is that we’ve done the same 

thing elsewhere in launching new products into 

new markets,” he explains. 

Milky Mist began life in the 1990s when Sathish 

Kumar, then aged just 15, took over his father’s 

milk distribution business in Chithode in Tamil 

Nadu. He quickly grew it and soon had thou-

sands of farmers giving him their milk directly. 

His product range grew to include yoghurt, 

ghee, mozzarella, cheddar and, of course, 

paneer. 

India has the world’s biggest dairy industry with 

more than 355 million cows and buffalo divided 

among an incredible 75 million farms, so the po-

tential is enormous. Dr Rathnam believes it is 

the company’s very clear business strategy that 

sets it apart from its competitors. 

“We are completely different from the others, 

as we control the entire process from farmers 

to the marketplace. No-one else does that. All 

the farmers are our own and they have been 

very loyal to us over many years,” he says. 

“We also control sales and marketing, as well as 

transportation. We operate an entire fleet of 

vehicles to transport the milk from villages to 

the factory and then to the retailers. We’re the 

only dairy that provides refrigerators and deep 

freezes to the shops for free.” 

Dr Rathnam has been with the company for two 

years and has already spearheaded new initia-

tives on social media as well as prioritising digi-

tal development. He’s grown the range of food-

stuffs produced to more than 150 and ex-

panded into markets in the north and north-

east of the country. 

He was previously Managing Director of Amul, 

India’s largest food organisation credited with 

making the country the milk colossus it is today. 

During his time there he doubled sales turnover 

and also doubled the income of many dairy 

farmers by expanding supply into international 

markets. 

“I joined Milky Mist because I could see there 

was an opportunity to grow the business very 

fast. The owner had just invested INR5 billion 

(US$68 million) in setting up a state-of-the-art 

mega plant over 22 hectares capable of pro-

cessing over a million litres of milk a day.” 

The company has been grown at an impressive 

35% over the past three years and Dr Rathnam 

has no plans to slow down. “We have very am-

bitious plans for even more products and to ex-

pand into every Indian city,” he shares. 



“One thing we want to do is increase the 

productivity of our farmers to increase the 

quantity of milk and at the same time make 

sure they are paid a fair amount.” The company 

has donated funds to help struggling farmers rid 

their properties of invasive wild plants. 

“We work very closely with our farmers. We 

provide them with doctors and look after the 

health of their cows. We often bring them to 

our factories and show them how their milk is 

being used. It makes them feel very proud and 

it lets us meet them face to face. Our founder 

likes to talk to them too. It’s one of the reasons 

why 90% stay with us for years,” he reveals. 

“It is the same with all our suppliers. We have 

strong, long-term relationships and we know 

we can rely on them 100%. We are loyal to each 

other. That’s how you do good business.” 
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estle India chief Suresh Narayanan on 

Monday said that 2022 will likely be a 

“difficult year” as commodity prices 

are expected to rise and result in the spectre of 

food inflation for the manufacturers. 

The leading FMCG player, well known for 

household brand names like Maggi and Milky-

bar, is anticipating an escalation in the prices of 

raw material inputs, including milk, coffee, co-

coa and oil prices. 

In the last six to eight months, Narayanan said 

Nestle has seen an average price hike of 1-3 per 

cent. 

According to him, the first half of 2021 was rela-

tively more secured and subdued in terms of 

commodity pricing as except packing materials 

and crude oil, by and large, prices of milk and 

wheat have been broadly stable. 

“Going forward, 2022 clearly looks to be prom-

ising to be a difficult year. There is clearly an up-

tick as far as milk prices are concerned,” Nara-

yanan told reporters during a virtual media 

roundtable. 

Apart from disruptions caused by the corona-

virus pandemic and non-replacement of milch 

herd on-time across the country has also re-

sulted in a depleted supply base. 

Similarly, globally coffee prices are also going up 

“quite significantly” as there have been adverse 

impacts in Vietnam, which is the largest grower 

of coffee, due to the pandemic and disruptions 

there, Narayanan said. 

“So, there is going to be the spectre of food in-

flation that will be staring at us,” he said, adding 

that there will put pressure on raw material 

supplies going forward as large economies are 

opening up quite strongly. 

Globally, there is around 5 per cent of uptick in 

commodity prices, he added. “I think, the for-

ward pressures are likely to be more acute than 

what we have been through at the moment,” 

he said. 

 

Though Nestle India is largely a locally-sourced 

economy in terms of raw materials, Narayanan 

said there will “definitely” be an impact and this 

is an area that the company is watching out for. 

“There would be no immediate kind of reac-

tions that we have, except for, of course, ensur-

ing that our pencils are sharpened as far as cov-

erage of commodities are concerned, locking in 

positions are concerned to ensure the best, the 
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best prices are brought to the table with sus-

tainable sourcing practices,” he said. 

With commodities likely to become more ex-

pensive, Nestle India expects to mitigate some 

of the effects by using its scale as a large player 

in the industry. 

“The only silver lining that I see in the context of 

India is that the rabi crop will be decent be-

cause the monsoons have been fairly robust 

across the country… as far as the agricultural 

sector is concerned, there might be some miti-

gation that we have as far as this inflation is 

concerned”. 

About demand, Narayanan said there are three 

big trends seen in the market — the middle 

class and the urban consumers are sticking to 

trusted brands, products which offer some ben-

efit in terms of nutrition and immunity, and 

there is also pressure on the overall household 

budgets. 

“There is an unleashing of exuberance that is 

happening. The last festive season was kind of 

rooted for many of the other players. Going for-

ward, there is a strong expectation that this Di-

wali will be definitely much better than the last 

Diwali,” he said. 

Nestle India is also expanding its rural coverage 

and targets to cover 1.2 lakh villages, which has 

a population of 5,000. Presently, it covers 

around 90,000 villages and around 25 per cent 

of its total sales come from rural markets. There 

will be a fairly reasonably strong comeback of 

consumption in mega metros and metros. Even 

if there is a complete normalcy in the urban 

market, “rural markets are not going to melt-

down in a hurry, there could be some growth”, 

he said. 

Nestle India witnessed strong growth in the e-

commerce segment during the pandemic and 

the segment contributed nearly 6 per cent of 

the company’s total sales. 

Narayanan noted sales through other channels 

are also expected to stabilise but e-commerce 

would still remain relevant to a lot of consum-

ers who now got into the habit of buying online. 

Nestle India, which plans to invest around Rs 

2,600 crore in India in the next 3-4 years, has 

also applied for the government’s production-

linked incentive scheme for the food processing 

sector. 

 

 

Gaushala flourishes inside industrial cluster 
Sep 21, 2021, 08:17 IST 
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AJKOT: The Shapar industrial area near 

Rajkot has around 3,000 factories. Al-

most 90% of these factories belong to 

the engineering industry. One manufacturing 

unit among these stands out with its unique 

concept of employee care. 

This unit has a gaushala in its backyard. The 

gaushala was started around two years back so 

that the workers and other staff of the unit can 

be served pure milk, ghee, buttermilk and other 

dairy products. 

“We started the gaushala so that our employ-

ees get unadulterated milk and dairy products. 

We started it when the Covid hadn’t struck us 

all. But it helped in employee retention during 

the pandemic. Because of this special care I 

never faced a manpower crunch even though 
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90% of workers at my unit are migrant labour-

ers,” Kishor Tilara, one of the partners of the 

unit, told TOI. 

Shapar shares the characteristics of any other 

industrial area — its air is filled with stench em-

anating from chemicals and factory waste and 

ear-hurting constant industrial noises. Still, the 

gaushala, a brainchild of Kishor, sustained here. 

Started with six Gir cows the number has gone 

up to 19 now. Tilara has employed a family to 

maintain the gaushala. 

The milk and dairy products produced by the 

gaushala is served daily to the 225 staff of the 

unit. Every day the canteen provides the em-

ployees with one meal, milk, dairy products. 

The employees are not charged for these ser-

vices. The food is prepared with ghee and the 

tea too has cow milk. 

“Our aim is to serve pure food to all the em-

ployees because we treat them as our family 

members,” said Dilip Suvagya, a HR manager of 

the factory. 

“We get around 150 litres of milk per day from 

the gaushala. Most of it is used to feed our em-

ployees while the remaining stock is used by the 

families of the three partners,” Ramesh Tilara, 

another partner said. 

Tilaras are involved in manufacturing and ex-

porting of hot forged rings, bearing races, gear 

blanks for automotive and non-automotive seg-

ments. 

 

 

India must shed obsession with ‘marginal farmers’. Their future lies outside farms — in 

dairy, poultry, food retail 
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https://indianexpress.com/article/opinion/editorials/indian-farmers-monthly-income-agricultural-household-
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n average so-called agricultural house-

hold earned a total monthly income of 

Rs 10,218 during 2018-19 (July-June), 

of which net receipts from crop production (Rs 

3,798) and farming of animals (Rs 1,582) to-

gether contributed hardly 53 per cent. The sin-

gle-largest income source was actually 

wages/salary, at Rs 4,063. The average farmer, 

in other words, was more a wage labourer than 

a seller of produce from his/her land. Out of the 

country’s estimated 93.09 million agricultural 

households, over 70 per cent possessed less 

than one hectare land. It shouldn’t surprise, 

then, that wages generate up to 60 per cent of 

their incomes. But the share of agriculture — 

crop production plus animal husbandry — to to-

tal income was higher (about 62 per cent) for 

households with 1-2 hectares land, rising fur-

ther to 73, 82 and 91 per cent for those having 

2-4, 4-10 and above 10 hectares, respectively. 

Simply put, if one considers as farmers only 

those deriving at least 60 per cent of their over-

all income from cultivation and rearing of ani-

mals, India wouldn’t have even 30 million such 

homes, going by the National Statistical Office’s 

Situation Assessment of Agricultural House-

holds report. The 30 million are the ones also 

possessing one hectare or more land, which is 

clearly the minimum holding required for agri-

culture per se to generate a major share of any 

family’s income. It also means that “agriculture 

policy” should primarily target these 30 million 
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households. Farm incomes can, realistically 

speaking, be doubled or tripled only for those 

truly dependent on agriculture and having 

enough land to productively deploy labour and 

capital resources. They must be enabled to do 

so, through improved access to markets, water, 

electricity, credit and other productivity-en-

hancing inputs. The whole focus should be to 

lower their production costs by raising yields, 

while simultaneously ensuring higher input use 

efficiency and minimal environmental footprint. 

The question that naturally arises is where does 

this leave the remaining 60-65 million house-

holds — those having less than one-hectare 

land and “agricultural” only in name? The an-

swer is simple: Their future lies outside the 

farms. Outside doesn’t necessarily have to be in 

large industrial centres or cities. It can even be 

in aggregation, grading, packaging, transport, 

processing, warehousing and retailing of pro-

duce. These activities — plus supply of inputs 

and services to farms — can generate far many 

more jobs than in the fields themselves. The 

government should stop obsessing over “mar-

ginal farmers”. The limited land with them can, 

if at all, be put to better use for dairy, poultry, 

piggery etc. rather than in regular crop agricul-

ture. Farming is best left to those who can do it 

well. Better fewer, but better. 

 

 

Rajasthan fourth state to declare food adulteration a non-bailable offence 
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ajasthan became the fourth state to de-

clare food adulteration a non bailable 

offence after UP, west Bengal and Od-

isha 

The assembly on Saturday passed the Criminal 

Law (Amendment) Bill 2021 to increase the 

punishment for food and medicine adulteration. 

Under the new amendment, the offence has 

been made cognizable and non-bailable and will 

invite a sentence ranging from three years to 

life term along with a penalty of Rs 50,000. 

Sections 272 to 276 of the Indian Penal Code 

(IPC) deals with offences relating to adultera-

tion of food, drink, drug or medical prepara-

tions. The offences are punishable with impris-

onment which may extend to six months, or 

with fine which may extend to Rs 1000, or with 

both. The offences are non-cognizable and ex-

cept offences related to adulterating any drug 

or medical preparation under Section 274, the 

offences under sections 272, 273, 275 and 276 

are bailable. 

UDH minister Shanti Dhariwal said the bill had 

been brought in as the punishment for adulter-

ation of food and medicine under IPC is out-

dated. He said the Supreme court had also sug-

gested to get the punishment for the offence at 

par with the central Food Safety Act and Central 

Drugs and Cosmetic Act. He said Rajasthan is 

the fourth state to make the amendment. 

Opposition leader Gulab Chand Kataria said 

though the government brought the amend-

ment, the enforcement wing was very weak. 
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Amul’s dark chocolate revolution-Coffee, orange, milk to Ecuador, Peru 
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mul’s dark chocolate range is now one 

of its USPs. But for people who saw the 

’80s, ’90s, it’s hard to forget the small 

chocolate bars that were considered a treat 

back then. 

A visit to any grocery store today to satiate 

cravings for chocolate will likely lead you to 

buying a certain product. Defined by its dark-

brown coloured packaging with brightly col-

oured text and taking its name from the parent 

company of Gujarati origin, the chocolate bar is 

a sight for many sore eyes. 

We are talking, of course, about Amul Choco-

late, manufactured by the dairy cooperative 

that turned 75 this year. But the chocolates 

didn’t always look like this nor did they come in 

all the varieties of today; rather it is a result of 

an evolution that took place over 40 years, 

since Amul first began manufacturing choco-

lates. 

Having been around for over seven decades, 

there’s plenty of nostalgia packed into each 

product. In July, a Twitter post of pictures on In-

dian history included an image of an Amul gift 

box of chocolates, dating back to 1985. 

“Pyaar ki meethi bhaint (The sweet gift of 

love),” the tagline on the gift box reads. 

“Oh gosh they were all so good. I ranked them 

Crisp > Coffee > Bitter > Orange > Fruit and Nut 

> Milk,” columnist Mihir Sharma said. 

Other tweets recalled memories associated 

with the chocolate or receiving a box of the 

goodies. 

“Got a tin box full of assorted chocolates for my 

fifth birthday back in 1985. I am still in love with 

Amul chocolates but I think they should defi-

nitely bring back Coffee and Crisp,” posted Twit-

ter user Aninda Sardar. 

Another user, Neha Banka said , “The packaging 

and the taste of Amul chocolates was entirely 

something else back then.” 

“I remember receiving them as a Rakhi gift from 

my cousins. Not just that, my grandmother used 

to offer me these whenever I used to visit her 

since she knew I had a sweet tooth. I have a 

granddaughter now and I feel I would have en-

joyed sharing that piece of my growing years 

with her,” 57-year-old Aishna Prakash told The-

Print. 

Prakash, a homemaker, also recalled how the 

chocolates used to come in small square sizes. 

However, despite the strong nostalgia connect, 

Amul’s latest branding, and taste, has appealed 

to its older clients too. 

For 52-year-old Poonam Rani, also a home-

maker, the current design is a refreshing mod-

ern take. 

“Amul Crisp used to be one of my favourites. 

The taste was different from other standard 

chocolates. Though the old packaging evokes 

nostalgia, their current minimalistic packaging is 

rather refreshing to the eye,” she said. 

Rajesh Singh, who is in his 50s and used to be a 

Cadbury fan, took to Amul thanks to his love for 

dark chocolates. 

“My search for 90 per cent dark and even 

darker chocolates led me to Amul, and I discov-

ered their range of single-origin chocolates in 

addition to the range of dark ones,” he said. 
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gronomists have strongly recom-

mended that farmers should be able to 

make a profit (share) on the commod-

ity produced by their crops even after selling 

their crops in the market. 

They cited the sale of Amul milk as an example 

where farmers are getting a share in the sale of 

sweets, yoghurt and other beverages, produced 

by the dairy company. They believe that similar 

approach needs to be adopted for all agricul-

tural products, to ensure remunerative prices 

and financial security to farmers. 

Experts from various States across the country 

participated in a national seminar on ‘Role of 

Civil Society for Paradigm Shift towards Struc-

tural Changes for Sustainable Agricultural Value 

Chain: Opportunities Ahead’ held at Centre for 

Good Governance (CGG) in Dr MCR HRD Insti-

tute campus here on Saturday. They discussed 

on the need to take steps and ensure the eco-

nomic well-being of farmers and the formula-

tion of policies to be followed. 

Speaking on the occasion, Telangana State Plan-

ning Board vice-chairman B Vinod Kumar lauded 

the vision of Chief Minister K Chandrashekhar 

Rao in restoration of tanks and other water 

bodies. 

As a result, Telangana contributed 56 per cent 

to the total paddy procured by Food Corpora-

tion of India (FCI). 

However, he felt that the State is likely to face a 

problem of paddy glut. He urged the partici-

pants to suggest measures to build sustainable 

agricultural value chains in Telangana State. He 

lamented on the decline of acreage in pulses 

and oil seeds in Telangana state and suggested 

that farmers should be encouraged to take up 

crop diversification. 

Agriculture Secretary M Raghunandan Rao em-

phasised the need to make the farmer as the 

centre point of agricultural interventions. While 

presenting the profile of Telangana agriculture 

sector, he mentioned that Telangana’s contribu-

tion was 9.9 per cent to the national cereal pro-

duction and 7.2 per cent to the national pulses 

contribution. He mentioned that irrigation and 

power contributed to the success story of Tel-

angana’s agriculture sector. He highlighted initi-

atives such as Agri-Hub, Saagu-Baagu, Tel-

angana Agricultural Market Intelligence Unit 

and Urban Farming of the Telangana State gov-

ernment. 

Speakers at the meeting suggested for setting 

up more Farmer Producers Organisations (FPOs) 

at all possible places to get remunerative price 

for agricultural produce. They recommended 

that farmers should work collectively to encour-

age farm mechanisation, innovate in crop culti-

vation and earn better price. 

They called for organising awareness seminars 

across the country in the coming days to bring 

the recommendations of the conclave into prac-

tice and all steps will be taken to increase pres-

sure on the Central and State governments to 

this end. They also welcomed the innovative 

programmes being implemented by the Tel-

angana government for farmers and appreci-

ated efforts of Chief Minister K Chandrashekhar 

Rao in this direction. 
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Speakers to addressed the national conclave in-

clude FICCI Crop Protection Committee chair-

man and Dhanuka Group chairman RG Agarwal, 

World Resource Institute distinguished fellow 

Amitabh Kundu, CNRI chief patron Sompal Shas-

tri, CNRI secretary general Binod Anand, CGG di-

rector general Rajendra Nimje, CGG director 

(AMRG and HDRG) Prof Devi Prasad Juvvadi, 

former Union Secretary for Agriculture Mohan 

Kanda, Sankassa Foundation founder chairper-

son and global public policy expert Vineeta Hari-

haran, and eminent agricultural extension spe-

cialist and former advisor to Planning Commis-

sioner V Sadamate. 

During the national conclave, the inaugural LVS 

Public Policy Award was presented to Union Ag-

riculture Secretary Sanjay Agarwal, Dr Mohan 

Dharia Lifetime Achievement Award was pre-

sented to former IAS officer Srinivas Rath, Dr 

Manohar Krishnajee Mandape and Prof Devi 

Prasad Juvvadi. 

 

 

Uganda looking to import food machinery from India 
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ajkot: Uganda business fraternity is 

keenly looking at the Gujarat to stren-

then trade relations. 

A high-level business delegation of 30 members 

is expected to visit Ahmedabad and Rajkot in 

the last week of September, facilitated by 

Saurashtra Vepar Udyog Mahamandal (SVUM), 

the apex body of MSMEs in the region. 

African countries are heavily dependent on im-

ports and India is one of their favoured coun-

tries. 

Parag Tejura, president of SVUM, said, “Uganda 

high commissioner contacted me to facilitate 

the visit and interaction of this delegation. This 

visit is a big opportunity for local industries. 

They have also written to the state government 

regarding this visit.” 

According to Tejura, the delegation is likely to 

land in Ahmedabad on September 27 and hold 

B2B meetings along with factory visits for three 

days. Thereafter, they will come to Rajkot for 

the same. 

Uganda is interested in importing machinery to 

make dairy products, ice-cream, toilet and tis-

sue paper, corn flour, animal food, tomato 

ketchup, chilly sauce, bakery products and pea-

nut butter from India. 

Rajkot is the hub of engineering and various 

kinds of machinery. 

“Two high-level delegations in the past had vis-

ited Ahmedabad and Rajkot factories but this 

the biggest team coming till date. They want to 

buy plants and machinery as well as ready-

made material. They are also keen on getting 

training and technical knowhow from us ,” 

Tejura added. 
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iruchi Collector distributed certificates 

issued by the Food Safety and Standards 

Authority of India to various organisa-

tions including temples and food vendors. The 

certificates were in recognition of the organisa-

tions that adopted and maintain food safety 

and hygiene. 

Four temples – Sri Ranganatha Swamy Temple, 

Srirangam, Arulmigu Jambukeswarar Akhilan-

deswari Temple, Tiruvanaikovil, Thayuma-

naswami Temple, Rockfort, Sri Vekkaliyamman 

Temple, Woraiyur were given Blissful Hygienic 

Offering to God (BHOG) certification for ensur-

ing safety and hygiene while preparing pra-

sadam for devotees. An inspection was con-

ducted at the temples by officials of the FSSAI 

following which the certification was given. 

A total of 193 street vendors were given Food 

Safety Training and Certification (FOSTAC) while 

79 were registered and received licenses issued 

by the FSSAI. 

Eleven restaurants and four Anganwadi centres 

were given Hygiene Rating while the An-

ganwadis were also given Eat Right Campus 

recognition. Eleven drinking water suppliers 

functioning within the city limits were also given 

FOSTAC certification after being trained and 

given the necessary guidelines. 

All the certifications were handed out by au-

thorities of the FSSAI in New Delhi and distrib-

uted by the District Collector S. Sivarasu and R. 

Ramesh Babu, Designated Officer, Food Safety 

and Drug Administration, Tiruchi. 

 

India announces freight subsidy for dairy product exports 
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 wider variety of dairy products from 

India will soon be available to consum-

ers in the Gulf, thanks to a scheme 

soon to be notified by the Directorate General 

of Foreign Trade (DGFT) to extend air freight as-

sistance to exporters. 

“Dairy products, which were hitherto not cov-

ered under the scheme, will be eligible for assis-

tance under the revised assistance pro-

gramme,” the government announced. “The 

DGFT will shortly notify the procedure for avail-

ing of assistance under the revised scheme.” 

Simultaneously, “specified agricultural prod-

ucts” from India, exported to markets in the 

Gulf will get enhanced financial support by way 

of freight assistance. Such products, which were 

already receiving some export finance will now 

get 50 per cent more freight support if the ex-

ports and sent abroad by sea. 

However, if such agricultural exports are by air, 

they will be eligible for 100 per cent freight sub-

sidy. The 100 per cent freight subsidy will be a 

boon for dairy products which are perishable by 

nature and need to be shipped by air. 
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The agricultural products, which are eligible for 

support both by air and sea will be specified by 

the DGFT. 

The one-year scheme was originally announced 

by the government here in February 2019 to 

help exporters offset rising freight costs. It was 

later extended by one more year till the end of 

India’s fiscal year on 31st March this year. 

The “Revised Transport and Marketing Assis-

tance for Specified Agriculture Products 

Scheme” with enhanced rates will now be in op-

eration till the end of March next year. Export-

ers here estimate that their shipping costs have 

increased by 300 per cent in the last one year, 

partly on account of disruptions caused by 

COVID-19. 

“Enhanced assistance under the revised scheme 

is expected to help Indian exporters of agricul-

tural and dairy products to meet rising freight 

and logistics costs,” the government said. 

 

 

What is PMFME Scheme ? Micro market is sufficient for a micro enterprise 
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MFME stands for Prime minister Formali-

sation of Micro Food processing enter-

prise Scheme. India has over 2.5 million 

micro food processing enterprises operating in 

the unorganised or informal sector. This infor-

mal sector has only 7% share in investment and 

3% in outstanding credit. However this sector 

generates 74% of the total employment with 

one third as women and contributing to 12 % of 

the total output. The unorganised micro food 

processing sector contributes to 27% of the to-

tal value addition done. 

This scheme has an outlay of Rs 10000 Crores. 

This budgetary allocation is for five years. In 

most of the states and the UTs the central gov-

ernment will cover 60% of the capital outlay 

while the states will generate a balance 40%. 

This scheme targets 200000 micro enterprises 

in the next five years. This scheme unlike others 

is focussing on market linkages with established 

supply chains. The scheme will have provisions 

for capacity building for both entrepreneurial as 

well as marketing skills of the micro enterprise. 

PMFME is a three tier Scheme 

PMFME is a three tier scheme. At the first level 

it is for an individual enterprise. The individual 

must be above 18years of age and 8th pass. 

Only one member from each family will be con-

sidered for this scheme. This scheme offers 35% 

credit linked grant with a maximum limit of Rs 

10 lakhs. Banks have been identified for provid-

ing collateral free loans. This scheme is also 

available for existing enterprises also which are 

being covered under ODOP ( One District One 

Product) range of products for expansion. 

SHG, cooperatives and FPO with members are 

also entitled under this scheme. A grant of 35% 

will be given to these groups. These groups 

must have a turnover of Rs 1 crore and the pro-

ject cost may not be more than that. A provi-

sion of seed capital of Rs 40000.00 per member 

is also made for these operational groups in the 

areas covered under ODOP. The group must 

have 10% margin for project cost as well as 

working capital margins. 

PMFME is also designed for community based 

activities. It is something similar to earlier 

schemes for developing SPVs( Special Purpose 

Vehicles) for the common use by the micro en-

terprises. It may have common facilities for Cold 

storage, warehousing, packing station, pro-

cessing units, preservation facilities, etc. 
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Market linkage is the key to success 

The biggest challenge with micro enterprise is 

the market. They have to compete with state 

cooperatives and the private dairies at the time 

of milk procurement as well as at the market-

place. They do not have enough funds for 

branding also. The technologies being used at 

the micro level are not cost effective and pack-

aging not attractive. Such initiatives only make 

sense if the government provides protection to 

them. Like earlier Ice cream was an SSI subject 

and large players were not allowed to enter. 

Such protection could be given by GI tagging for 

their products. Peda from Mathura or ghee 

from Chandausi could always be linked to the 

place of origin. Anther way to support this mi-

cro enterprise is by setting up Community pro-

cessing and storage centers. At the time of 

Covid , I saw a group of farmers set up a Khoa 

processing unit and a local entrepreneur cre-

ated cold storage for them. In 2008, we recom-

mended GI tag to 180 small farmers in Mathura 

region for making Mathura’s peda in Brij region. 

However local pressure by large players hin-

dered the project. Now Mathura’s peda is man-

ufactured at all corners of the world without 

much restrictions. 

Technology adoption to differentiate 

The role of technology is to create cost effective 

products for masses. I recommend this scheme 

to be integrated with all the research institu-

tions in the country having low cost technolo-

gies for making dairy and food products. IIT 

Delhi has some technology to preserve milk for 

even 24 hours without chilling. There may be 

more technologies for extending shelf life of 

milk products or making local products using 

low cost technologies. The promotion of com-

munity processing plants will also help these 

small players to get their milk chilled, pasteur-

ised , bottled/pouched and to add value at the 

market place. Same could be done for making 

Khoa , paneer or ghee. 

Currently Paneer sold in loose has no gst im-

posed on it. Such gst benefits may be given to 

entities registered under FSSAI and PMFMSE 

only. It will be a big support to the micro enter-

prises.The capacity building of these micro en-

terprises may also be extended to food safety , 

apart from entrepreneurship and marketing. 

In the end I have to say that micro means “lim-

ited in capacity or scale”. However we have a 

large number of clusters for micro demands of 

dairy and food products. A micro enterprise 

must be developed to work with micro markets 

through micro planning and using micro fi-

nance. We must stop giving them big macro 

hopes or macro vision. They will only be sus-

tainable by harnessing the huge potential of 

these micro demand pockets in rural and subur-

ban India. We must not forget that we do not 

use a telescope to get a micro view and vice 

versa. 

 

 

 

 

 

 

 

 

 

 

 

 



Anik Dairy owned by Lactalis has named Subhashis Basu as its new CEO 

SEP 16, 2021 
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nik Dairy, owned by dairy major Lac-

talis Group, has named Subhashis Basu 

as its new chief executive officer. Basu 

will be moving on from snacks maker Prataap 

Snacks NSE 0.28 % where he has been chief op-

erating officer for over four years. Officials 

aware of the development said Basu is set to as-

sume the new role later this month, 

Basu was previously with Mother Dairy, prior to 

his role at Prataap Snacks. At Prataap, Basu 

steered the company to its public listing, and di-

versification into sweet snacks through fully-

owned subsidiary company Pure n Sure Food 

Bites, which was later integrated with the par-

ent company. 

A strategic market for the French dairy maker, 

last fiscal Lactalis India reported a turnover of 

Rs 4,000 crore. 

The move comes at a time when the dairy sec-

tor is witnessing heightened competition and 

double digit growth, amid increased trends for 

in-home consumption of packaged foods, dairy 

and beverages. Lactalis India, part of France’s 

Lactalis Group, acquired Thirumala milk dairy in 

2014, after which it also acquired Anik and 

Prabhat in 2016 and 2018 respectively. 

 

 

TDP slams govt over rising debts of farmers : Dhulipalla Narendra Kumar 
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ormer TDP MLA Dhulipalla Narendra Ku-

mar on Wednesday slammed the YSRCP 

Government for making ‘false claims’ on 

the farm sector when the national level reports 

said that 93 per cent farmers’ families were 

stuck in debts in Andhra Pradesh. Narendra Ku-

mar said that the YSRCP betrayed the farmers at 

every step in the past two and half years. 

CM Jagan Reddy promised in his party mani-

festo to pay Rs 12,500 to every farmer under 

Rythu Bharosa but he is gave just Rs 7,500 after 

coming to power. This came to Rs 13,500 along 

with Rs 6,000 being given by the Central gov-

ernment. The national level programmes and 

funds were being used for the publicity of the 

Chief Minister. 

Addressing a press conference here, he said 

that the Rythu Bharosa Kendras (RBK) were only 

set up with the ulterior motive to give total con-

trol to the ruling party leaders. The rates of fer-

tiliser are skyrocketing and the DAP are availa-

ble only in the black market. 
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Even the seed is not made available at the RBK 

centres. AP fell far behind Telangana in the pur-

chase of foodgrain. The Telangana government 

spent Rs 16,700 crore and purchased 1.40 crore 

metric tonnes during 2020-`21 while AP spent 

just Rs 6,700 crore. 

Narendra Kumar said that the Jagan Reddy gov-

ernment bought just 14.47 lakh metric tonnes 

grain during the Kharif season of 2019-20 when 

compared to 38 lakh metric tonnes in Tel-

angana. During the 2020-’21 Kharif season, the 

AP government bought just 15.04 lakh metric 

tonnes as against 41.06 lakh metric tonnes in 

Telangana. 

The maize and jowar purchase centres had only 

helped the YSRCP leaders to fill their pockets. 

The CM is not ensuring a fair deal to farmers as 

his party leaders and middle men were causing 

severe losses. The ruling party is only deriving 

undue publicity but not taking true care of the 

farmers’ well being. 

Source : The Hans India 16th Sep 2021 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Some Georgia Dairy Farmers See Cash Cow in Raw Milk Sales 
Sept. 27, 2021, at 11:40 a.m. 

https://www.usnews.com/news/best-states/georgia/articles/2021-09-27/some-georgia-dairy-farmers-see-cash-

cow-in-raw-milk-sales 

amily dairy farms in Georgia are fighting 

to survive, and some farmers say selling 

raw milk could be the answer, despite 

public health concerns. 

White House Dairy Farm owner Marvin Yoder 

said that because of the oversaturation of the 

milk market, prices have been driven down ex-

traordinarily low over the past seven years. 

While some big dairies are expanding, family-

owned farms like Yoder’s are struggling to make 

ends meet. Being able to sell raw milk would tri-

ple his income, Yoder said. 

“If nothing is done, I don’t think you will have 

more than 40 dairies (in Georgia) in 10 years,” 

said Yoder. “The smaller farms are the back-

bone that keep a tight-knit community to-

gether.” 

Currently, only licensed goat farmers can legally 

sell raw goat milk for pet consumption in Geor-

gia. 

Regulations vary widely on raw milk sales. 

Only New Jersey prohibits all sales. Seventeen 

states allow direct sales from farms to consum-

ers and 10 states, including South Carolina, al-

low retail sales for human consumption. Only 

three other states limit sales to pet food. 

The Georgia General Assembly could consider 

allowing dairy farmers to sell raw cow milk for 

human consumption during the regular session 

starting in January. The Georgia House Agricul-

ture and Consumer Affairs Committee has es-

tablished a raw milk study subcommittee to 

look into the issue as a response to the pleas of 

some Georgia dairy farmers like Yoder who met 

with the subcommittee this summer and told 

them that raw milk sales could help them stay 

operational. 

But there are farmers like Ura Crowe, a goat 

milk farmer at the Utopia Hill Farm in 

Clarkesville, Georgia, who worry about bad pub-

licity if consumers get sick from drinking raw 

milk. Raw milk is not pasteurized, which is a 

process where the liquid is heated to 145 de-

grees Fahrenheit to kill bacteria. Safety is a 

huge concern because of the slew of diseases 

that can come from contaminated raw milk, in-

cluding salmonella, e-coli and listeria. 

“I just don’t want anyone to get sick,” Crowe 

said. “If a lot of people start selling (raw milk) 

for human consumption, and they don’t take 

good care of it, it could hurt me.” 

Subcommittee member Rep. Beth Camp, a Re-

publican who lives on a farm in Camilla, said in-

troducing government-approved guidelines 

could ensure the safety of raw milk, even if it is 

unpasteurized, and increase farmers’ profit 

margins. 

She said Georgia dairy farmers who pasteurize 

and follow all legal milk preparation procedures 

make about $1.05 in profit per gallon once their 

milk is sold in a grocery store. She said raw milk 

can be bottled immediately after milking and 

sold as a “premium product” at farmers’ mar-

kets and health food stores for much larger 

profits. 

“I am in favor of doing what is going to help our 

dairy farmers stay viable,” Camp said. “I feel it is 

important to hear both sides of the argument.” 

State Rep. Rebecca Mitchell, a Democrat from 

Snellville who also is a member of the subcom-

mittee, said she is concerned about the liability 

of any businesses that sell raw milk, for pets or 

humans, because legal action could be devas-

tating if someone got sick. 
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“If you want farms to succeed, you think about 

the liability of specific actions,” Mitchell said. 

She said selling raw milk is “a very big risk to 

lose your whole farm.” 

Mitchell shares this opinion with the National 

Milk Producers Federation, a lobbying group for 

dairy farmers. 

Miquela Hanselman, the organization’s man-

ager for regulatory affairs, said it “opposes any 

attempt to legalize the sales of raw milk be-

cause of how large of a public health and safety 

concern it is.” 

“It is a huge liability for dairy farmers,” she 

added. 

 

Food myths busted: dairy, salt and steak may be good for you after all 
SEP 27, 2021 

https://dairynews7x7.com/food-myths-busted-dairy-salt-and-steak-may-be-good-for-you-after-all/ 

ver the past 70 years the public health 

establishment in Anglophone countries 

has issued a number of diet rules, their 

common thread being that the natural ingredi-

ents populations all around the world have 

eaten for millennia – meat, dairy, eggs and 

more – and certain components of these foods, 

notably saturated fat, are dangerous for human 

health. 

The consequences of these diet ordinances are 

all around us: 60% of Brits are now over weight 

or obese, and the country’s metabolic health 

has never been worse. 

Government-led lack of trust in the healthful-

ness of whole foods in their natural forms en-

couraged us to buy foods that have been physi-

cally and chemically modified, such as salt-re-

duced cheese and skimmed milk, supposedly to 

make them healthier for us. 

No wonder that more than 50% of the food we 

eat in the UK is now ultra-processed. 

The grave effects of this relatively recent depar-

ture from time-honoured eating habits comes 

as no surprise to those of us who never swal-

lowed government “healthy eating” advice in 

the first place, largely on evolutionary grounds. 

Is mother nature a psychopath? Why would she 

design foods to shorten the lifespan of the hu-

man race? 

And time is vindicating. This bankrupt postwar 

nutrition paradigm is being knocked for six, 

time and again, by up-to-date, high quality re-

search evidence that reasserts how healthy tra-

ditional ingredients and eating habits are. 

Dairy 

Pass the cheese … dairy fats can lower your risk 

of cardiovascular disease 

Dairy produce protects against heart attack and 

stroke. Photograph: Jozef Polc/Alamy 

The NHS Eatwell guide, fondly known to its crit-

ics as the Eat badly guide, still tells us to choose 

lower-fat products, such as 1% fat milk, re-

duced-fat cheese, or low-fat yoghurt. This is 

based on the inadequately evidenced postwar 

belief that saturated fat is bad for your 

heart.Advertisement 

How embarrassing, then, for government die-

tetic gurus, that a major study of 4150 swedes, 

followed over 16 years, has last week reported 

that a diet rich in dairy fat may lower, not raise 

your risk of cardiovascular disease. 

This Swedish study echoes the findings of a 

2018 meta-analysis of 29 previous studies, 

which also found that consumption of dairy 
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products protects against heart disease and 

stroke. 

A body of research also suggests that consump-

tion of dairy fat is protective against type 2 dia-

betes. 

Five a day 

A slogan invented to shift more fruit and veg, 

but not one to live your life by 

This catchy slogan, now a central plank of gov-

ernment eating advice,came out of a 1991 

meeting of fruit and veggies companies  in Cali-

fornia. 

Five a day logos now appear on many ultra-pro-

cessed foods, from baked beans to ready meals, 

imbuing them with a questionable aura of 

health. 

But other than as a marketing tool, any justifica-

tion for this slogan is thin. 

A major study in 2010 involving 500,000 people 

across 23 European locations for eight years 

could not establish a clear association, let alone 

causation, for this recommendation. 

While fruit and vegetables do bring valuable mi-

cronutrients to the table, overall they compare 

poorly in nutrient-density terms with foods such 

as dairy, meat, fish and eggs. 

Very few people in the UK manage to meet the 

five a day target, and those who do generally 

attain it by eating more fruit than vegetables. 

Fruit contains lots of sugar. A small banana has 

the equivalent of 5.7 teaspoons of sugar, 

whereas an egg contains none. 

Has the five a day mantra persuaded us to eat 

more healthy greens? Two of the most fashion-

able vegetables at the moment are sweet pota-

toes and squash, both of which are as sugary as 

sweet fruit. 

Perhaps we should face the possibility that the 

five a day dogma has actually prompted us to 

eat more sugar. 

Salt 

Don’t cut out salt completely – a moderate 

amount is better for you 

We are told to minimise our salt (sodium) in-

take, even to the extent of not salting water to 

boil pasta.Advertisement 

However, research published recently con-

cludes that the extremely low levels of sodium 

intake currently advised are associated with in-

creased heart disease risk, whereas moderate 

amounts are ideal for most people. 

The researchers say that most countries in the 

world, apart from China and a few others, al-

ready have average sodium intakes within the 

lowest risk range. “There is little evidence that 

lowering sodium [below this average level] will 

reduce cardiovascular events or death” it finds. 

Meat 

Ditch processed products such as hotdogs, but a 

steak won’t kill you 

Although meat has been a central component 

of ancestral diets for millions of years, some nu-

trition authorities, often with close connections 

to animal rights activists or other forms of ideo-

logical vegetarianism, promote the view that it 

is an unhealthy food. 

The health case against meat is predicated on 

cherry-picked evidence from low-quality, unreli-

able, observational studies that fail to draw a 

distinction between meat in its unprocessed 

form and multi-ingredient, chemically altered, 

ultra-processed meat products, such as 

hotdogs. 

Association doesn’t mean causation. Confound-

ing factors exist; someone who eats bacon but-

ties daily might also be eating too much sugar, 

be consuming lots of additive-laden bread, be 

under stress, or smoke – the list goes on. 

The International agency for Research on can-

cer’s 2015 claims that red meat is “probably 

carcinogenic” has never been substantiated. 

In fact, a subsequent risk assessment concluded 

that this is not the case. 

Epidemiological data has been unable to 

demonstrate a consistent causal link between 

red meat intake and disease. 

Starchy foods 



Official advice to base your diet on carbs is con-

tradicted by science 

“Base your meals around starchy carbohydrate 

foods” – another nugget of government 

“healthy eating” advice that is contradicted by 

robust science and well overdue for a rethink. 

In February the Pure study which covers 148458 

participants in 21 countries over nine years was 

published. It concluded that: “High intake of re-

fined grains was associated with higher risk of 

mortality and major cardiovascular disease 

events.”Advertisement 

The researchers found that those who had the 

highest category of intake of refined grains (at 

least 350g a day) had a 27% higher risk of death 

and a 33% higher risk of serious cardiovascular 

events compared with those whose consump-

tion was in the lowest category. 

“Globally, lower consumption of refined grains 

should be considered,” it concluded. Yet our 

government stubbornly recommends the oppo-

site. 

Eggs 

Years of conflicting advice have been unfair to 

eggs – eat as many as you like 

Remember when public health advice was to 

eat no more than two eggs weekly? That pearl 

of wisdom was based on the mistaken idea that 

foods containing cholesterol are bad for you. 

When it became clear that eating cholesterol 

had no effect on the cholesterol profile of your 

blood, government advice was belatedly 

changed. Now it tells us: “There is no recom-

mended limit on how many eggs people should 

eat.” Unfortunately, decades of top-down pub-

lic health misinformation is hard to shift. 

Many people are still unsure whether eggs are 

healthy or not, despite the fact that eggs are 

one of the most nutrient-rich foods you can eat. 

… as you’re joining us today from India, we have 

a small favour to ask. Tens of millions have 

placed their trust in the Guardian’s high-impact 

journalism since we started publishing 200 

years ago, turning to us in moments of crisis, 

uncertainty, solidarity and hope. More than 1.5 

million readers, from 180 countries, have re-

cently taken the step to support us financially – 

keeping us open to all, and fiercely independ-

ent. 

With no shareholders or billionaire owner, we 

can set our own agenda and provide trustwor-

thy journalism that’s free from commercial and 

political influence, offering a counterweight to 

the spread of misinformation. When it’s never 

mattered more, we can investigate and chal-

lenge without fear or favour. 

Unlike many others, Guardian journalism is 

available for everyone to read, regardless of 

what they can afford to pay. We do this be-

cause we believe in information equality. 

Greater numbers of people can keep track of 

global events, understand their impact on peo-

ple and communities, and become inspired to 

take meaningful action. 

We aim to offer readers a comprehensive, inter-

national perspective on critical events shaping 

our world – from the Black Lives Matter move-

ment, to the new American administration, 

Brexit, and the world’s slow emergence from a 

global pandemic. We are committed to uphold-

ing our reputation for urgent, powerful report-

ing on the climate emergency, and made the 

decision to reject advertising from fossil fuel 

companies, divest from the oil and gas indus-

tries, and set a course to achieve net zero emis-

sions by 2030. 

 

 

 

 

 



Milk suppliers fined in Lakki for adulteration 
September 27, 2021 

https://www.dawn.com/news/1648627 

AKKI MARWAT: The district administra-

tion on Sunday imposed heavy fines on 

milkmen for supplying adulterated prod-

uct to Lakki Marwat and Bannu from Punjab. 

An official said a team led by assistant commis-

sioner Umer Bin Riaz stopped several milk tank-

ers near Tajazai on the Indus Highway and 

checked the quality of milk in a mobile labora-

tory of the livestock and dairy development de-

partment. The official said several suppliers 

were fined for adulteration. 

Mr Riaz warned the milkmen to supply quality 

product to the district, or face imprisonment 

and fines. 

GAMBLERS GANG BUSTED: The police arrested 

six gamblers during a raid in Mela Mandrakhel 

village on Sunday. 

They accused were playing bet on a fight of 

quails. The police also seized stake money and 

game birds from them. 

A case was registered against them in the Lakki 

Marwat police station. 

In a separate development, the same police ar-

rested a drug trafficker in Abakhel and seized 

1,220 gram hashish and 750 gram heroin from 

him. 

The police registered a case against the man 

identified as Attaullah. 

Also in the day, Marwat Islahi Jirga (MIJ) distrib-

uted school bags among the students of public 

sector schools in remote Surband and Ahmad-

khel localities of Lakki on Sunday. 

Separate functions were arranged in govern-

ment primary schools. 

DIG (finance) Saleem Khan Marwat, who is also 

a member of MIJ, was the chief guest on the oc-

casion. He along with area elders distributed 

bags among the students. 

 

 

“Pathways to Dairy Net Zero” supported by 11 of top 20 dairies 
SEP 25, 2021 

https://dairynews7x7.com/pathways-to-dairy-net-zero-supported-by-11-of-top-20-dairies/ 

he new initiative, which aims to acceler-

ate climate change action and reduce 

greenhouse gas (GHG) emissions across 

the dairy sector, is already backed by organiza-

tions representing approximately 30 percent of 

global milk production. 

Launching today during Climate Week and just 

prior to the United Nations Food Systems Sum-

mit, the Pathways to Dairy Net Zero initiative is 

unlike any other in agriculture in terms of size, 

scope and ambition. 

Climate and agricultural scientists, led by the 

Global Research Alliance on Agricultural Green-

house Gases, are conducting a systematic re-

view of the science to identify current and po-

tential mitigation options across dairy produc-

tion systems. 

The entire international dairy supply chain, 

which produces nutritious foods for six billion 

people and provides for the livelihoods for one 

billion  

Pathways to Dairy Net Zero, a ground-breaking 

new climate initiative, is launching today during 

Climate Week and just prior to the United Na-

tions (UN) Food Systems Summit. Forty leading 

organizations, including 11 of the 20 largest 

dairy companies in the world, have already de-

clared their support for the effort. Collectively, 
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these supporters represent approximately 30 

percent of total milk production worldwide. 

The new climate initiative demonstrates the 

global dairy sector’s commitment to reducing 

GHG emissions while continuing to produce nu-

tritious foods for six billion people and provide 

for the livelihoods of one billion people. 

“Pathways to Dairy Net Zero will accelerate cli-

mate efforts already underway and drive fur-

ther necessary action to reduce dairy’s emis-

sions over the next decades. The dairy sector 

has a lot to offer to lead this transition,” said 

Hein Schumacher, Chief Executive Officer of 

Royal FrieslandCampina and Chairman of Global 

Dairy Platform. 

“Mengniu is proud to join the global dairy sec-

tor in uniting behind this effort, the first of its 

kind in agriculture, because we must all do our 

part to meet this worldwide climate challenge,” 

said Minfang (Jeffrey) Lu, Chief Executive Of-

ficer and Executive Director of China Mengniu 

Dairy Company. 

The initiative is underpinned by six key princi-

ples: 

Mitigation. Continuing to improve production 

and process efficiency to further reduce the 

GHG emissions intensity of milk and dairy prod-

ucts. 

Greenhouse gas removals. Enhancing produc-

tion practices that protect carbon sinks (soil, 

forests, grass, peatlands) and complement nat-

ural ecosystems. 

Avoidance and adaptation. Improving practices 

such as feed, manure, fertilizer and energy 

management. 

Insets and offsets. Identify and implement alter-

native, credible reduction options. 

Measurement and monitoring. Measuring 

greenhouse gas emissions to plan mitigation 

and monitor progress. 

Overall support. Promoting the global initiative 

and emphasizing the dairy sector’s climate am-

bition. 

Identifying and Clarifying Plausible Mitigation 

Options 

A multi-stakeholder group of organizations, in-

cluding the global dairy sector and representa-

tives from the scientific and research communi-

ties, are working together to develop science-

based methodologies, tools and pathways that 

work for every dairy system. 

Research is underway to identify where positive 

climate change action is possible. The study is 

led by Scotland’s Rural College and the New 

Zealand Agricultural Greenhouse Gas Research 

Centre, research institutions from two of the 

Global Research Alliance on Agricultural Green-

house Gases’ 65 member countries, backed up 

by data and analysis from the UN Food and Ag-

riculture Organization. 

Initial research found that the dairy sector al-

ready has the means to reduce a significant pro-

portion of emissions – up to 40 percent in some 

systems – by improving productivity and re-

source use efficiency.1 

Researchers are identifying plausible GHG miti-

gation pathways for different dairy systems 

globally, in particular methane reduction. The 

latest Intergovernmental Panel on Climate 

Change (IPCC) report2 reaffirmed that the main 

GHG challenge is the reduction of carbon diox-

ide, which remains in the atmosphere for centu-

ries. The report also identified reductions in me-

thane, a potent but short-lived climate pollu-

tant that lasts only about 12 years in the atmos-

phere, as an immediate opportunity to address 

global warming. 

Organizations Already Supporting Pathways to 

Dairy Net Zero 

The list so far includes: Nestle, Dairy Farmers of 

America, Danone, Fonterra Co-operative Group, 

Royal FrieslandCampina, Arla Foods, China 

Mengniu Dairy Company, Saputo, Meiji Hold-

ings, Savencia Fromage & Dairy, Agropur Dairy 

Cooperative, Ace Farming Company, Agri Net-

working Tools, Australian Dairy Products Feder-

ation, Brazzale, Dairy Australia, Dairy Connect, 



Dairy Farmers of Canada, Dairy Management 

Inc., Dairy UK, Dutch Dairy Association, First 

Milk, FOSS Analytics, Glanbia, Granja Tepeyac, 

Innovation Center for U.S. Dairy, International 

Dairy Foods Association, La Vida Lactea, Land 

O’Lakes, Lekhanath Dairy International, Leprino 

Foods Company, Livestock Improvement Corpo-

ration, Megmilk Snow Brand, Morinaga Milk In-

dustry, National Dairy Development Board (In-

dia), National Milk Producers Federation (U.S.), 

Palmhouse Dairies, Pioneer Natural Capital, 

Royal DSM, U.S. Dairy Export Council. 

For more information, or to join Pathways to 

Dairy Net Zero, visit: www.pathwaystodairynet-

zero.org. 

About Pathways to Dairy Net Zero 

Pathways to Dairy Net Zero is a vibrant, growing 

movement, the first of its kind in the world. It 

brings together dairy systems of every size and 

type, including organizations throughout the 

dairy supply chain. 

Partners include: Global Dairy Platform, Interna-

tional Dairy Federation, Sustainable Agriculture 

Initiative Platform, International Livestock Re-

search Institute, Dairy Sustainability Framework 

and IFCN Dairy Research Network. 

The Global Research Alliance on Agricultural 

Greenhouse Gases is a knowledge partner. 
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Camiguin dairy distributes milk to 2,777 undernourished kids 
September 20, 2021 

https://www.manilatimes.net/2021/09/20/news/regions/camiguin-dairy-distributes-milk-to-2777-undernour-

ished-kids/1815395?__cf_chl_managed_tk__=pmd_IU.qTY7VBLx9GdhllIORdghUpG5fXja7Wn.yd80vhtA-

1633064807-0-gqNtZGzNAyWjcnBszQil 

OUND 2,777 undernourished children 

from the province of Camiguin have 

been given safe, fresh and nutritious 

milk, procured from a dairy-processing plant, 

supported by the Department of Science and 

Technology (DoST)-Camiguin. 

The local government unit of Camiguin has 

been managing the dairy processing plant with 

the intervention of the local DoST. 

"DoST-Camiguin and the provincial local govern-

ment partner are now producing nutritious milk 

for undernourished children as they jointly put 

up a dairy processing plant that has a total dairy 

production of 80 to 100 liters a day," DoST Sec-

retary Fortunato de la Peña said. 

The DoST chief added that the dairy processing 

plant has 20 milking heads with each producing 

around 4 to 6 liters of milk per day. 

Food-grade, high-end dairy equipment worth 

P1.7 million, provided by DoST-Camigion, in-
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clude a batch pasteurizer, an ice bank, a homog-

enizer, a finished-product holding tank and a 

boiler-hot-water set. 

Aside from providing the equipment, the DoST 

also extends free technical consultations, good-

manufacturing-practice training, packaging and 

labeling improvement, and laboratory services 

to assure a highly sanitized production process 

for the safe consumption of its products. 

"The milk produced in the facility is bought in 

bulk by the Department of Education to be dis-

tributed to the undernourished children from 

all parts of the island," de la Peña said. 

It will also be distributed alongside self-learning 

modules for students even during the pan-

demic. 

 

 

Dairy farms sprouting around Dhaka 
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https://www.thedailystar.net/business/economy/news/dairy-farms-sprouting-around-dhaka-2179116 

 
any Dhaka residents are well aware 

about the milkman, known as 

"goala" in Bangla, who delivers fresh 

milk to their doorsteps on a daily basis. 

They collect milk from nearby dairy farms be-

fore making their rounds each day. However, 

some customers go the extra mile to ensure 

that they get unadulterated products by visiting 

the farms themselves. 

In response to this increased demand for fresh, 

pure milk, a number of dairy farmers have set 

up small shops right at the farm gates to sell 

their products. 

Md Haleem, a dairy farmer at Zoo Road in 

Mirpur, is one of them. He sells milk every day 

directly from his farm comprising 22 cows. 

Sales have been increasing gradually over the 

last one decade, said Haleem, who inherited the 

business from his grandfather. 

Besides, the price has risen as well during the 

same period to hit Tk 90 per litre from Tk 60 per 

litre about 10 years ago, he added. 

Haleem is one of nearly 2,000 dairy farmers 

who have emerged in various pockets of Dhaka, 

such as Sutrapur, Lalbagh and its bordering lo-

calities, namely Keraniganj, to cater to the 

growing demand for milk among residents and 

sweetmeat shops. 

Cattle farming has also expanded in the past 

couple of years alongside milk production, ac-

cording to data from the Department of Live-

stock Services (DLS). 

Overall milk production grew three and a half 

times to nearly 1.20 crore tonnes in fiscal 2020-

21 from just 34.6 lakh tonnes in fiscal 2011-12. 

And although Haleem's farm has grown with 

the passage of time, it is now unable to cater to 

the increasing demand for milk since it lacks the 

space for expansion. 

Haleem has 60 permanent buyers apart from 

some local sweetmeat makers who purchase his 

milk at Tk 90 per litre, 20 per cent more than 

the cost of pasteurised milk sold by major milk 

processors such as state-run Milk Vita. 

He said milk prices have also gone up because 

of increased livestock feed prices and other op-

erational costs. 
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Local residents as well as residents of Uttara, 

Dhanmondi, Kalabagan and Farmgate are buy-

ers of milk from this farm. 

"Earlier, we used to sell milk only in plastic bot-

tles. Now, we are selling milk packaged in trans-

parent polythene," he said. 

While Haleem is selling milk directly from his 

farm, Abul Khair, owner of a dairy farm at Ati 

Bazar in Keraniganj, Dhaka, has been selling 

milk from his farm at Mohammadpur Town Hall 

market through a store called Satata Enterprise 

for several years. 

The farm has 24 cows and Khair sells 100 litres 

of milk daily. Some days the volume goes up to 

as much as 150 litres. His price is Tk 80 per litre. 

"Our milk sales have increased a bit in the last 

one year," he said, "Local residents are our 

main buyers." 

He also sells ghee. 

Mohammad Shah Emran, general secretary of 

Bangladesh Dairy Farmers Association, said 

dairy farming has been expanding around 

Dhaka city. 

"There is high demand for fresh milk," he said, 

adding that sales in milk producing pockets 

were increasing day by day. 

Reputed brands separate cream after collecting 

milk from the farm, a process the farms them-

selves cannot do. 

"So, this is the reason for the increasing de-

mand for fresh milk at the farm gate," Emran 

added. 

Kamruzzaman Kamal, director of marketing at 

Pran-RFL Group, which processes milk, said 

farms have been set up in various parts of 

Dhaka and its adjacent areas but these have 

been developed in a scattered manner. 

The milk produced in these farms is directly 

consumed. There are big farms that make 

sweets of their own. As a result, they usually do 

not have surplus milk, he said. 

However, Kamal went on to say that there was 

a hygiene issue and proper quality control is 

necessary. 

"We need at least 5,000 litres of milk for our 

milk collection tankers to go and collect milk 

from a place. Any less would not be viable for 

us," he added. 

Emran said dairy farmers around Dhaka city do 

not have to face any hassle to market and sell 

milk whereas small farmers in different parts of 

the country have to face such troubles. 

He said maintaining hygiene was a very difficult 

task but farm owners should focus on market-

ing management. 

"This is a sector with potent. If the government 

supports such farmers, they will be able to give 

more importance to milk processing," Emran 

said.  

 

 

Kabonero promotes Uganda’s dairy products in East and Southern Africa 
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ganda has intensified marketing of 

Dairy Products in the regions of East 

and Southern Africa. 

The government said this is geared towards 

growing regional demand for domestically pro-

duced products following the depressed con-

sumption during the Covid-19 pandemic. 

“We have resumed stakeholder engagements in 

various countries of our accreditation to allow 

in Uganda’s Dairy products,” said Uganda’s Am-

bassador to Tanzania, Richard Kabonero. 

“We are mainly focusing on assisting our pro-

cessors to access export markets for liquid milk, 

milk powder, ghee, and butter oil,” he noted. 
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Mr Kabonero is working hard to resolve the re-

maining tariff and non-tariff barriers through bi-

lateral talks with various countries in Southern 

Africa particularly in Tanzania, Zambia, Malawi 

Mozambique, and Comoros. 

Uganda’s dairy industry has continued to grow 

in terms of export volumes that have experi-

enced an increase in foreign exchange from 

$139.5 million in 2019 to USD 205 million in 

2020 (Shs780 billion). 

Uganda currently produces 1.9 million litres of 

milk daily in over 400 centres. 

The dairy industry is now the third biggest agri-

cultural commodity foreign exchange income 

earner after coffee and fish bringing in Shs780 

billion to the economy. 

Coca-Cola Zambia was recently granted permis-

sion to import 700 metric tons of powdered 

milk per year from Uganda. 

Coca-Cola Zambia will be required to submit a 

sample of powdered milk to the Central Veteri-

nary Research Institute (CVRI) in the Depart-

ment of Veterinary Services for microbiology 

analysis, pesticide residues, veterinary drug res-

idues, and any other test to ensure that the 

products comply with national laws and stand-

ards. 

According to Diary Development Authority 

(DDA) Executive Director Dr Michael Kansiime, 

Zambia’s move is a significant victory for 

Uganda’s dairy industry, which has struggled to 

find a market in the troubled East African Com-

munity region. 

Kabonero said increased milk exports to south-

ern Africa will boost local farmers’ household 

incomes and attract billions of dollars in invest-

ment in the dairy sector hence creating more 

jobs and tax revenues for the government. 
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he 19th IFCN Supporter Conference 

proves that ‘dairy is ready’ for digital 

transformation. The two-day event was 

a great success and brought together more than 

700 dairy experts from 72 countries and 207 

companies and institutions. While there are still 

obstacles to overcome on the path to trans-

forming the dairy sector into its digital future, 

participants and panellists agree that the bene-

fits clearly prevail.  

The dairy sector is faced with a number of chal-

lenges, such as low profit margins for farmers 

and processors, an eroding image of dairy and a 

lack of trust in society, while the value chain 

overall is very complex. What it takes to de-

velop the industry further became clear during 

the conference: Better connectivity and digitali-

zation. Only when individual companies create 

synergies and focus on interaction throughout 

the milk supply chain can the growing popula-

tion’s demand for dairy products be met – and 

compliance with guidelines on the environ-

ment, animal welfare, and traceability can be 

guaranteed more easily.  

Silo Approach 
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To get the industry fit for decades to come the 

key lies in a joint approach of horizontal and 

vertical integration. Away from the “Silo ap-

proach”, as panelist Yoav Levsky from VYLA calls 

it, and towards shared data, transparency and 

IT solutions to create meaningful insights for 

the whole industry. Tackling the issue of profita-

bility, SriRaj Kantamneni from Cargill men-

tions “A dairy digital ecosystem unlocks profita-

bility for the industry. I think ultimately, a prof-

itable industry spreads innovations, and so I 

think we need to think about this from a pro-

ducer’s point, make them successful and profit-

able and all will be very successful.”  

As with any major transformation, there remain 

uncertainties and hurdles, in this case trust and 

understanding of how this will affect all stake-

holders. So we not only have to shed light on 

the distrust of consumers towards the industry, 

but also improve trust among the stakeholders 

in the industry. As Tim Taylor from VYLA put it: 

We therefore need not only “a technological, 

but also a cultural transformation” to have a 

new approach to data security and information 

exchange.  

Dairy industry will deliver 

Fortunately, a stunning 93% of participants sup-

port the ideas and state that they want to be 

better connected within the dairy chain and 

they are convinced that their organisation will 

benefit from a collaborative approach (87%). 

The mandate for the future is clear and with the 

help of this common understanding, the dairy 

industry will be led into an efficient and digital 

future, or as Desley Haas from Contec Group 

says: “The dairy industry will deliver”.  

Poll result 

The future will require more integration and 

that needs coordination. The industry is ready 

– “We have the knowledge and the capability to 

be in the driver seat in the dairy industry”, as 

Rodrigo Arajuo de Souza from Phibro points 

out. IFCN will be happy to take on the challenge 

of continuing to work with the dairy community 

to connect people, reduce complexity and plan 

the next steps for the dairy sector to develop.  

IFCN would like to thank all panellists, sponsors, 

partners, researchers, and guests for their valu-

able contributions. 

 
Source : About IFCN: IFCN is a global research 

and consultancy network for the dairy industry 

based in Kiel, Germany. Founded in 2000, IFCN 

now brings together more than 100 researchers 

and makes its unique knowledge available 

through data services to more than 140 compa-

nies in the global dairy supply chain. Customers 

use IFCN analyzes to adapt to the rapidly chang-

ing industrial landscape and new requirements, 

as well as to connect with industry colleagues.  

 

 

 



Gillibrand chairs Senate Ag hearing on dairy pricing 
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enate Agriculture Livestock, Dairy, Poul-

try, Local Food Systems, and Food Safety 

and Security Subcommittee Chairwoman 

Kirsten Gillibrand, D-N.Y., on Sept. 15 chaired a 

hearing on volatile milk pricing and federal milk 

marketing order system modernization. 

In an opening statement, Gillibrand said that 

dairy farmers have been losing money. 

“The pandemic and the economic downturn are 

not the only causes of this problem, but they 

did exacerbate it,” Gillibrand said. “This system 

cannot adapt to market conditions and thus is 

not fairly compensating our dairy farmers. The 

2018 formula change is a symptom of the larger 

problems with our federal orders. The current 

FMMO [Federal Milk Marketing Order] system 

is confusing, convoluted, and too difficult to 

fully understand. Different orders have different 

rules, and some parts of the country are not 

even under orders. 

“The system is inadequate and out of date — 

we are using an almost 100-year-old system, 

which had its last major reform more than 20 

years ago, for pricing for an industry where no 

dairy farmer is running their farm the way they 

would’ve 100 years ago. They should not be be-

holden to a price system that operates as if they 

are. We must put the power back in farmers’ 

hands, help them recoup their losses, and build 

a system that ensures they get better prices 

moving forward so they aren’t put in this posi-

tion again.” 

Sen. Cindy Hyde Smith, R-Miss., subcommittee 

ranking member, and Sen. John Boozman, R-

Ark., committee ranking member, both noted 

that the number of dairy farms has steadily de-

clined in many southern states and that they 

are concerned about it. 

Boozman said that “dairy policy may be a part 

of that conversation” but that he hears from all 

farmers “concerns about higher taxes, higher 

input costs and increasing regulation.” 

Boozman took the opportunity to criticize the 

Democrats’ reconciliation bill and process, an is-

sue he has raised on other occasions. 

Jim Davenport, who with his wife, Karen, has a 

64-cow dairy in Ancramdale, N.Y., testified that 

he believes the current pricing system is helpful 

to processors because thanks to the maturing 

cheese and butter/powder futures markets they 

can hedge to protect against price swings. But 

he added, “To small farmers like us, and espe-

cially those who have no chance to capture 

more of the consumer with value-added retail 

sales, I feel completely eliminating the Federal 

Order system would be suicide. There would be 

chaos in the marketplace.” 

Christina Zuiderveen, whose family businesses 

milk 15,000 cows in Iowa and South Dakota, 

said the current system “is necessary and pro-

vides a safeguard against the market power of 

large milk buyers. But the system should be 

modernized to stimulate financial transparency 

and promote competition and innovation as op-

posed to consolidation among both processors 

and producers.” 

Mike Ferguson, a dairy farmer from Tate 

County, Miss., offered a number of technical 

proposals to improve the pricing system. 

Catherine H. de Ronde, vice president, econom-

ics and legislative affairs at Agri-Mark Dairy Co-

operative, an Andover, Mass.-based coopera-

tive with 700 member owners, said that “2020 

was an outlier year for dairy markets” and that 

the “hearing is an important step in the early 

stages of the dialogue on milk pricing issues.” 

She added, “Milk pricing must be addressed 

comprehensively. The formal rulemaking pro-

cess will ensure that all perspectives are taken 

into consideration and that individual milk pric-

ing concerns are not looked at in a vacuum.” 
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Robert Wills, owner of Cedar Grove Cheese and 

Clock Shadow Creamery, an urban cheese fac-

tory in Plain, Wis., noted that 47 years ago he 

was on the staff of the Joint Economic Commit-

tee and that Rep. Wright Patman, D-Texas, the 

committee chairman, praised him for the brev-

ity of a memo in preparation for a hearing on 

the Glass-Steagall Banking Act of 1933. 

“Unfortunately, the subject of today’s hearing is 

much tougher to condense,” Wills commented. 

Noting that federal milk marketing orders were 

designed in the 1930s to encourage farmers to 

produce milk in underserved regions and to pri-

oritize milk to bottling rather than other dairy 

products and that technology is causing many 

changes in the industry, Wills said, “The dairy 

industry needs to quit squabbling over esoterica 

of milk marketing and keep its eye on the prize: 

our customers. The government should step out 

and let dairy compete. That is the best hope for 

our farmers.” 

Christopher Wolf, a professor of agricultural 

economics at Cornell University in Ithaca, N.Y., 

said, “Given the age of the FMMO system, 

length of time since the last major reform, and 

changes in the market from both the produc-

tion and consumption side, it is likely time to re-

examine many aspects of FMMOs, including 

many issues that motivate this hearing. If we 

were to start over with U.S. dairy policy, it 

seems unlikely we would arrive at the current 

system. However, there are legitimate reasons 

for making each of the previous policy revisions 

and choices.” Any reform, he said, “should bal-

ance the interests of all involved parties includ-

ing equity as well as economic efficiency.” 

 

 



 


